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Recent research illustrates substantial gaps between entrepreneurial intentions and behavior. 
This is a challenge for entrepreneurship promotion interventions that have primarily focused 
on stimulating entrepreneurial intentions. However, extant literature suggests that 
implementation intentions enhance the likelihood of acting congruently to the behavioral 
intention. Furthermore, theory also suggests the condition effects of situations and the 
perceived control over them. We therefore hypothesized that implementation intentions 
mediate the relationship between entrepreneurial intention and action, while perceived family 
support moderates the movement from implementation intention to entrepreneurial action. 
Using two-wave survey data from a sample of students at an African university, we measured 
two psychological attributes (proactive personality and psychological capital) as important 
precursors of entrepreneurship and entrepreneurial intentions present before undertaking 
an innovations and entrepreneurship course. Implementation intentions regarding 
entrepreneurship, entrepreneurial actions, and perceived parental support for entrepreneurial 
activities were also measured 2 weeks after completion of the course. Our results demonstrate 
support for the proposed moderated double mediation model in which the effects of the 
two psychological attributes on entrepreneurial actions are explained via entrepreneurial 
intentions and implementation intentions. We further find moderation effects of perceived 
family support indicating that implementation intentions more likely predicted entrepreneurial 
actions in cases of higher family support.

Keywords: proactive personality, psychological capital, entrepreneurial intention, implementation intention, 
perceived family support, entrepreneurial action

INTRODUCTION

There has been increased attention to stimulating entrepreneurial intentions among youth, 
particularly among university students, through entrepreneurship education. Entrepreneurial 
intentions refer to the state of mind that directs one’s attention, experience, and action toward 
a specific entrepreneurial behavior (Bird, 1988; Obschonka et  al., 2010). Universities and 
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government policies in many countries are gearing toward 
entrepreneurially-oriented graduates who view self-employment 
as a feasible career path (Nabi and Holden, 2008). Consequently, 
research on entrepreneurial intentions is advancing rapidly 
(Liñán and Fayolle, 2015) and entrepreneurship education is 
one of the fastest growing academic fields (Nabi et  al., 2017). 
Especially in developing countries, there are great expectations 
from policymakers that relate to start-ups by university students. 
Additionally, recent graduates are regarded as important for 
economic growth and development through utilization of their 
high human capital. Similarly, as unemployment rates among 
youth are very high in these countries and the level of 
industrialization is typically low, entrepreneurship is seen as 
a viable means of enabling young people to avoid unemployment 
after graduation (Gorgievski et  al., 2018) and generating jobs 
in  local economies (Ayyagari et  al., 2011).

Entrepreneurship is increasingly becoming an important 
career path for many individuals around the world, especially 
when placed in the context of income inequalities and extremely 
high youth unemployment rates, especially in the Sub-Saharan 
Africa (Ackah-Baidoo, 2016; Sulemana et  al., 2019), Although 
a majority of the start-ups are small in size, entrepreneurship 
is at least a means to obtaining a job and earning livelihoods 
(Gindling and Newhouse, 2014; Falco and Haywood, 2016). 
In countries like Uganda, a large percentage of graduates cannot 
be  absorbed into available job openings (Baluku et  al., 2020). 
Consequently, governments and their development partners 
have placed special emphasis on entrepreneurship education 
as a strategy for boosting business start-ups, job creation, and 
alleviating poverty.

Complementing the Theory of Planned Behavior (TPB) with 
ideas from positive psychology, we  focus on the contribution 
of positive psychological attributes (specifically proactive 
personality and psychological capital) to the formation and 
implementation of entrepreneurial intentions. Proactive personality 
describes an individual that is not constrained by situational 
forces but rather takes action to make changes in their environment 
(Bateman and Crant, 1993; Crant, 1996); while psychological 
capital is a kind of capital that defines an individual’s psychological 
strength and comprises four resources including confidence, 
hope, resilience, and optimism (Luthans et  al., 2004). The TPB 
model presents such attributes among background factors that 
have a distal and indirect influence on intentions through their 
effects on behavioral beliefs, normative beliefs, and control beliefs 
(Ajzen and Albarracin, 2007).

Entrepreneurship education often targets entrepreneurial 
intentions with the view that this results in the establishment 
of firms (Liñán, 2004). Understanding the role of such important 
distal factors can be  useful in improving entrepreneurship 
education programs. Moreover, researchers have recently illustrated 
that there are substantial gaps in the association between 
entrepreneurial intentions and behavior (van Gelderen et  al., 
2018). In fact, this research suggests that even strong intentions 
do not necessarily predict entrepreneurial behavior. Hence, there 
have been questions about the relevance of research that only 
focuses on entrepreneurial intentions (van Gelderen et al., 2018). 
At the same time, in developing countries such as Uganda, 

high levels of entrepreneurial intentions can be found (GEM, 2014; 
Singer et  al., 2015; Baluku et  al., 2019b). Yet, only a limited 
number of entrepreneurs have actually succeeded in creating 
a viable business in the past (Vivarelli, 2013). Consequently, 
there is a need to investigate the mechanisms that link 
entrepreneurial intentions and behavior and other mechanisms 
that moderate this relationship (Nabi et  al., 2017), in order for 
entrepreneurship education to be designed in an impactful way.

One mechanism that has been suggested to mediate the 
relationship between intentions and entrepreneurial behavior is 
the forming of implementation intention (van Gelderen et  al., 
2018; Tornikoski and Maalaoui, 2019). Although some 
entrepreneurship studies have recently focused on the role of 
implementation intentions using datasets from developed countries 
(van Gelderen et  al., 2018; Esfandiar et  al., 2019), there is a 
paucity of studies focusing on the role of implementation intentions 
in the entrepreneurial processes of developing countries. 
Implementation intentions refer to the plan of how, where, and 
when to perform a behavior (Gollwitzer, 1993, 1999). Furthermore, 
there is an increasing realization by researchers across the world 
that national and cultural differences can play an important 
role in the understanding of psychological concepts. This is 
highlighted by a heavy reliance on research samples from developed 
countries (Henrich et  al., 2010; Van de Vliert and Van Lange, 
2019). For example, African societies can be  characterized by 
a greater focus on starting businesses out of necessity instead 
of seeking out innovation opportunities and on taking care of 
relatives and the community (McElwee, 2009), thereby having 
an impact on the actual entrepreneurial behavior. Similarly, 
given the relatively high odds of failing with a business idea 
in Africa (Balunywa et al., 2013; Nangoli et al., 2013), proactivity 
in pursing entrepreneurial endeavors might be  impacted 
(Kiggundu, 2002; Ladzani and van Vuuren, 2002).

Therefore, using a sample from Ugandan university students, 
we focus on positive psychological attributes including proactive 
personality and psychological capital as distal antecedents that 
reveal both direct and indirect effects on entrepreneurial 
intentions and behavior. At the same time, the context plays 
an important conditioning role in the implementation of 
entrepreneurial intentions, although extant research is relatively 
silent on contextual influences on the translation of intentions 
into start-up behavior (Weiss et  al., 2019). If understanding 
intentions is to be  useful, it is a necessary step to further 
explore how and when entrepreneurial intentions translate into 
entrepreneurial start-ups or actions. In the present study, 
we  focus on family support for entrepreneurial activities as a 
contextual and potentially boosting factor of entrepreneurial 
implementation intentions that is likely to be particularly relevant 
in a rather collectivistic society (Sawitri et  al., 2014) such 
as Uganda.

Theory and Hypothesis Development
Establishing a new venture is a particularly complex process 
involving a large set of activities and behaviors. Prospective 
entrepreneurs have to identify a problem, find a team to work 
on a business opportunity, conduct thorough market analysis, 
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create a product or service, navigate through the legal process 
of establishing the firm, are confronted by highly dynamic 
business environments that demand quick decision making, 
bear the risk of likely losses, and are challenged by harnessing 
financial and non-financial resources required for start-ups 
(Grandi and Grimaldi, 2005; Baron et  al., 2016). At the same 
time, the risks of failure are quite high with the overwhelming 
majority of entrepreneurial ideas failing to have an impact on 
the market for a prolonged period of time (Shane, 2010). 
Nonetheless, there are many people who are willingly investing 
their time and efforts to pursue entrepreneurial thoughts and 
ideas across the world.

Despite the challenges in starting new businesses, economies 
around the globe need more entrepreneurs. The complexities 
of the labor market that include high unemployment, job 
insecurity, and shifts in economic systems have resulted in 
greater emphasis on entrepreneurship or self-employment as 
a feasible work alternative (Baluku, 2017). These have a net 
effect on what kind of jobs are available, how fast people can 
transit from school-to-work, and where people work. Moreover, 
the movement from industry-led economies to information 
and service driven ones have provided numerous entrepreneurial 
opportunities enabling individuals to transform their intelligence, 
innovative abilities, and imaginations into job creation and 
wealth generating activities (Baluku, 2017). At the macro level, 
entrepreneurship is important for economic resilience and the 
development of regions and nations (Williams et  al., 2013; 
Huggins and Thompson, 2014).

Although the need for more entrepreneurs and start-ups is 
a global necessity, developing countries might face greater 
challenges as high unemployment rates drive many young 
people to create their own business out of necessity rather 
than primarily focusing on opportunities (Magelah and 
Ntambirweki-Karugonjo, 2014; Baluku, 2017). Furthermore, 
prospective entrepreneurs are confronted with challenges related 
to limited access to financial capital and markets; shortages 
of basic resources needed for doing business, such as insufficient 
or irregular electricity; and a general lack of a supportive 
entrepreneurial ecosystem (Asongu and Odhiambo, 2019). For 
example, nascent entrepreneurs in Africa tend to have limited 
business support and mentoring in terms of counseling, marketing 
services, and accessing useful networks (Amha and Ageba, 
2006). Consequently, the process of starting up a company is 
marred by numerous potential stressors (Baron et  al., 2016).

So far, research on this topic focuses on better understanding 
factors facilitating the creation of companies from numerous 
fields such as economics, management, or psychology (Landström 
and Lohrke, 2010; Frese and Gielnik, 2014). For example, 
studies in the field of economics try to better understand the 
economic impact that entrepreneurial activities can have on 
the local, regional, national, or global levels of unemployment 
(Landström and Lohrke, 2010). Whereas, studies in management 
might try to identify differences in marketing strategies and 
their likely success in different international markets (Hills 
and Laforge, 1992). Although these perspectives might already 
elicit areas that individuals could work on to improve their 
chances of creating a successful business, in many cases research 

wants to understand how entrepreneurship develops and therefore 
needs to focus on people that have not yet started their own 
company but intend to do so in the future. To this purpose, 
including psychological perspectives to entrepreneurship is 
necessary (Frese and Gielnik, 2014).

The study of entrepreneurial intentions has become a very 
important stream within entrepreneurship research. It seeks 
to understand the underlying factors for people to start their 
own businesses, since intentions have been found to predict 
subsequent entrepreneurial behavior (Krueger, 2017; Donaldson, 
2019). This stream of research has heavily relied on the TPB 
(Ajzen, 1985, 1991), since entrepreneurial behavior is largely 
volitional and planned, and hence tends to follow intentions 
that develop in a period of time. According to the TPB, 
entrepreneurial intentions are a function of a belief system 
comprising of behavioral beliefs, normative beliefs, and control 
beliefs (Ajzen, 1991; Ajzen and Albarracin, 2007). This belief 
system can be  translated into three antecedents of intentions 
including attitude toward the behavior, subjective norms, and 
the perceived behavioral control, respectively (Ajzen, 1991; 
Tornikoski and Maalaoui, 2019). Hence, intentions are a mediator 
of the link between the antecedent factors and the respective 
behavior (Kautonen et  al., 2015). The theory acknowledges 
that the beliefs that translate into the three proximal antecedents 
of intentions also develop from a wide range of dispositional, 
demographic, and informational or contextual factors (Ajzen, 
1991; Ajzen and Albarracin, 2007). From the dispositional 
individual differences, we  focus on proactive personality and 
psychological capital. In addition, we  suggest that perceived 
family support is one of the conditions that are useful when 
it comes to the implementation of entrepreneurial intentions. 
Aspects of perceived family support may enhance both perceived 
behavioral control and subjective norms.

Past research has relied on measuring the intent to start 
a business during and after entrepreneurial education programs 
that seek to boost entrepreneurial efforts of participants (Bae 
et  al., 2014). This causal flow from intentions to behavior 
(e.g., Barbosa et al., 2008; Kautonen et al., 2013; Van Gelderen 
et  al., 2015; Baluku et  al., 2019c; Weiss et  al., 2019) has 
recently been put into question by research that illustrates a 
gap between intentions and actions. This is because not 
everyone with entrepreneurial intentions starts a business 
venture (Shirokova et  al., 2016; van Gelderen et  al., 2018; 
Tornikoski and Maalaoui, 2019; Weiss et  al., 2019). At the 
same time, research has also found that environmental context 
factors play a crucial role in the intention-action link of 
entrepreneurship. The same research calls for a better and 
more global understanding of the intention-action link of 
entrepreneurship (Shirokova et  al., 2016; Weiss et  al., 2019).

Although a small number of studies have questioned the 
translation of entrepreneurial intentions into entrepreneurial 
behavior, these studies have only been conducted in countries 
with comparatively lower entrepreneurial intentions among its 
overall population (Adam and Fayolle, 2015; van Gelderen 
et  al., 2018). In East African countries, such as Uganda, there 
is a pronounced difference between the overall levels of 
entrepreneurial intentions and early stage entrepreneurial 
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activities (GEM, 2014; Singer et  al., 2015). This makes it an 
ideal place to study the discrepancy between entrepreneurial 
intentions and actions. The reasons for a limited understanding 
of the entrepreneurial intention and action link might be  very 
basic, as research in many domains of psychology has been 
shown to mostly utilize student’s samples from Western, 
Industrialized, Rich, and Democratic countries (WEIRD) and 
implicitly assuming that findings from WEIRD samples generalize 
to the world population (Henrich et  al., 2010). For applied 
fields of research, such as entrepreneurship psychology, it is 
especially important to make impactful research (Devine and 
Kiggundu, 2016). Given the scarcity of research on the 
entrepreneurship intention and behavior link, this study seeks 
to build upon prior research that only utilized WEIRD samples 
and to apply previous knowledge in the East African context.

Proactive Personality
Personality is one of the major domains in entrepreneurship 
psychology research given its contribution to understanding 
and predicting human behavior across different settings. Although 
extant research seems to draw from the so-called WEIRD 
populations, personality could also be  essential in explaining 
entrepreneurial intention and behavior in less studied setting 
such as those in low-income countries. The personality approach 
has been heavily criticized because observed traits are too 
broad to predict specific behaviors like entrepreneurial behavior, 
Rauch and Frese (2007a) argued that there are avenues for 
enhancing its contribution to the study of entrepreneurship. 
Broad personality traits specifically comprise of the Big Five, 
which tend to explain broad or general behaviors across different 
settings (Loveland et  al., 2005). To enhance the contribution 
of personality to understanding entrepreneurship, there have 
been calls to shift the focus from broad personality traits to 
narrow ones in predicting entrepreneurial outcome variables 
since they are likely to be more proximal to behavior (Obschonka 
and Stuetzer, 2017; Arco-Tirado et  al., 2019; Obschonka et  al., 
2019). Narrow traits are less broad in their scope and tend 
to account for greater variance in work related outcomes 
(Loveland et  al., 2005), and hence could be  more important 
to the development of entrepreneurial mindsets and closer 
to entrepreneurial behaviors (Rauch and Frese, 2007a,b; 
Schmitt-Rodermund et al., 2017). At both the broad and narrow 
perceptions of traits, each personality characteristic represents 
a set of interests, preferred activities, beliefs, abilities, values, 
and characteristics (Nauta, 2010). Brandstätter (2011) argues 
that personality may reveal a stronger influence in 
entrepreneurship than in any other profession. In our study, 
we  focus on the proactive personality since entrepreneurs are 
described as adventurous, acquisitive, ambitious, confident, and 
sociable (Spokane and Cruza-Guet, 2005). These qualities are 
characteristics of proactivity.

A proactive personality refers to the predisposition of people 
to exhibit behaviors which involves taking actions to influence 
their environments (Bateman and Crant, 1993; Crant, 1996). Proactive 
behaviors include actions such as creativity, initiative, networking, 
taking control, knowledge of power structures, adaptability, 

perseverance, and resilience (Crant, 1996; Seibert et  al., 2001; 
Fuller and Marler, 2009). Proactive people can identify opportunities 
from their environments and take the required steps to seize 
those opportunities. These behaviors are useful at different stages 
of the entrepreneurial process. Empirical studies linked a proactive 
personality to entrepreneurial motivation and intentions (Crant, 
1996; Chan et  al., 2015; Mustafa et  al., 2016; Neneh, 2019b). It 
is also associated with the likelihood of starting up new ventures 
(Becherer and Maurer, 1999). People with a strong proactive 
personality not only develop an intention to seize entrepreneurial 
opportunities in their environment, but also act on those 
opportunities (Brandstätter, 2011; Neneh, 2019a). Although 
environmental factors in developing countries, such as Uganda, 
can often hinder proactive behaviors (e.g., having higher failure 
rates due to economic conditions and a limited scope for certain 
ideas), it is plausible to assume that proactivity as a personality 
trait should nonetheless be  linked to entrepreneurial intentions 
and actions. This is because they are found in studies in developed 
countries (Obschonka et  al., 2018; Neneh, 2019a). Consistent 
with this literature, our first hypothesis focuses on replicating 
these relationships in the Ugandan context (see also Figure  1 
for the full model):

Hypothesis 1: A proactive personality is positively 
associated with (a) entrepreneurial intentions and  
(b) entrepreneurial actions.

A second precursor of entrepreneurship is entrepreneurial 
psychological capital (Pease and Cunningham, 2016; Pease 
et  al., 2018). Rooted in positive organizational psychology 
(Luthans, 2002; Luthans et  al., 2004; Luthans and Youssef, 
2007; Luthans and Youssef-Morgan, 2017), psychological capital 
is conceptualized as a positive developmental state encompassing 
confidence (self-efficacy), hope, optimism, and resilience. These 
psychological resources are related such that an increase in 
one is likely to result in the increase in the other (Luthans 
and Youssef-Morgan, 2017). Together, they enable people to 
have a sense of control when pursuing goals (Nolzen, 2018).

Self-efficacy is one of several individual resources that have 
already been linked to entrepreneurship. These resources are 
important in the formation of intentions and actions that lead 
to start-ups. Some other resources include opportunity recognition, 
seeking start-up resources, and lowered perceptions of risk and 
the likelihood of failure (Goel and Karri, 2006; Dimov, 2010; 
Culbertson et al., 2011; Piperopoulos and Dimov, 2015; Contreras 
et  al., 2017). Optimism relates to outcome expectations which 
are essential in the formation of behavioral attitudes and intentions 
(Ajzen, 1991). These psychological resources are also critical 
in recognizing and evaluating business opportunities, and hence 
influencing start-up decisions (Trevelyan, 2008; Rigotti et  al., 
2011; Storey, 2011). The psychological resources of hope and 
resilience are relevant to achieving the level of persistence 
required for entrepreneurial activities. Hope enables the 
development of behavioral goals and persistence in actions for 
achieving those goals (Snyder, 2002; Luthans et  al., 2007c). 
Additionally, it enables coping with challenges and uncertainty 
(Luthans et  al., 2007a,b). Consequently, entrepreneurs are 
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able to cope with the tough challenges involved in their job 
(Baron et  al., 2016; Bockorny and Youssef-Morgan, 2019).

Psychological capital, and its dimensions seem to have a 
strong influence on the formation of entrepreneurial intentions 
(e.g., Contreras et al., 2017; Baluku et al., 2019c). For example, 
having optimism that available opportunities will lead to desired 
outcomes is likely to stimulate action. Consequently, psychological 
capital is useful in entrepreneurial perceptions (Worthington 
and Kasouf, 2018) that are important in opportunity recognition 
and start-up decisions. Psychological capital has also been found 
to play an important role in realizing the effects of motivational 
variables such as business support, mentoring, empowerment, 
and courage on entrepreneurial outcomes (Newman et al., 2014; 
Baluku et  al., 2019c; Bockorny and Youssef-Morgan, 2019; 
Digan et al., 2019). In addition, psychological capital is associated 
with the entrepreneurship process and outcome variables such 
as business leadership, persistence, and performance (Jensen 
and Luthans, 2006; Hmieleski and Carr, 2008; Baluku et  al., 
2018b). The control aspects of psychological capital (Nolzen, 
2018) are relevant at all stages of the entrepreneurial process. 
Finally, given the adverse conditions under which entrepreneurial 
endeavors are started in developing countries, in addition to 
bureaucratic ease in those countries (especially as entrepreneurial 
efforts are often started informally), it is likely that we  can 
replicate the previously mentioned relationships and findings 
from studies in developed countries in our second hypothesis:

Hypothesis 2: Psychological capital is positively 
associated with (a) entrepreneurial intentions and  
(b) entrepreneurial actions.

Up until this point, the hypotheses aim to replicate existing 
knowledge in entrepreneurship psychology research from 
developed countries (e.g., Shirokova et  al., 2016; Contreras 
et al., 2017). In East African countries, such as Uganda, where 
entrepreneurial intentions are often found to be extraordinarily 
high, there is a lack of understanding on why entrepreneurial 
intentions do not translate into actual entrepreneurial behavior 
(Gielnik et  al., 2014). This is especially important not only 

for these countries themselves, but also for the research 
community as the level of industrialization is typically low 
in such economies, and finding jobs in the industry is rather 
uncommon (Falco and Haywood, 2016; Baluku et  al., 2020). 
This creates a substantially higher demand for entrepreneurs 
to succeed creating jobs for themselves as well as for others. 
This demand partly stems from strategic misalignments of 
the needs of the industry and current education programs 
offered by higher education institutions in East Africa. 
Institutions create many graduates with higher education degrees 
for which there is little demand in the job market (Kristensen 
and Birch-Thomsen, 2013). Given the obvious barriers of 
entering the job market, it is plausible that students and recent 
graduates exhibit high entrepreneurial intentions (Baluku et al., 
2019b). This makes activities for increasing entrepreneurial 
intentions (a cornerstone in entrepreneurial education efforts 
in developed countries) rather subordinate to activities that 
would help utilize the strong entrepreneurial intention foundation 
already present in East African students, while moving them 
toward entrepreneurial behavior. Therefore, we  present two 
hypotheses in the following sections that could help explore 
this relationship.

Implementation of Entrepreneurial 
Intentions as a Mediating Mechanism
Recent research by van Gelderen et  al. (2018) has found 
implementation intentions to be critical in better understanding 
the link between entrepreneurial intentions and entrepreneurial 
behavior. The concept of implementation intention represents 
the how, when, and where of actions leading to the achievement 
of the desired goal (Gollwitzer, 1999). In an entrepreneurial 
sense, implementation intentions involve making concrete 
plans on how to start a new business venture (Tornikoski 
and Maalaoui, 2019). Having implementation intentions, in 
terms of automatic action initiation, facilitates performing 
the desired behavior even in the presence of cognitive barriers 
that lessen the level of control to achieving goal intentions 
(Gollwitzer, 1993; Brandstätter et  al., 2001). Another view of 
implementation intention is that it generates a commitment 

FIGURE 1 | Conceptual model.
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to perform the target behavior (Ajzen et  al., 2009). Both 
views tend to suggest that implementation intentions are a 
mediating link between behavioral intentions and performance 
of the behavior. Empirical studies in the field of entrepreneurship 
support this assumption (Adam and Fayolle, 2015; van Gelderen 
et  al., 2018). We  propose that a proactive personality and 
psychological capital are associated with entrepreneurial 
intentions and action. Considering this literature, we  further 
hypothesize mediated mediations such that:

Hypothesis 3a: The effects of a proactive personality on 
entrepreneurial actions are mediated by entrepreneurial 
intentions and implementation intentions.
Hypothesis 3b: The effects of psychological capital on 
entrepreneurial actions are mediated by entrepreneurial 
intentions and implementation intentions.

The Role of Family Support
Although contextual variables seem important for the 
implementation of entrepreneurial intentions, this has rarely 
been analyzed in the literature so far (Weiss et  al., 2019). 
Contextual factors are important because they might have the 
ability to boost or diminish intentions. For example, they can 
provide resources or eliminate barriers to running a business 
(Tornikoski and Maalaoui, 2019). Apart from broader contextual 
factors such as culture or regional specificities, effects of family 
support on entrepreneurship have not been focused on in the 
past. Yet, there is a higher reliance on communities and families 
for businesses to thrive, especially in developing countries where 
most of the business activity is conducted informally (Williams 
et  al., 2017), with emotional and instrumental family support 
being crucial elements (e.g., Edelman et  al., 2016). Emotional 
family support could be related to indicating approval (a crucial 
aspect for members of collectivistic cultures) and could reinforce 
start-up efforts of young entrepreneurs. Support could also 
arise in terms of giving advice (Shen et  al., 2017). For young 
graduates, parents are known to have a strong influence on 
the career choices of their children (Sawitri et  al., 2014). This 
creates a relevant influence of family support on the transition 
from entrepreneurial intentions to entrepreneurial behavior.

In terms of instrumental family support, family is also a 
major source of start-up capital for nascent and young 
entrepreneurs. Although, capital provided by the family has 
been found to not correlate positively with the scope of start-up 
activities (Edelman et  al., 2016). Nonetheless, extant research 
demonstrates that most small-scale start-ups are financed by 
family and friends (Aldrich and Martinez, 2007). This is certainly 
true for less developed and collectivistic societies such as 
Uganda (Baluku, 2017; Baluku et  al., 2019a). Hence, family 
support is a reaffirmation that the family will support 
entrepreneurs in obtaining resources, especially when family 
or personal savings are a major source of start-up capital. 
Parents can boost the likelihood of a child becoming an 
entrepreneur through approval of entrepreneurship as a viable 
career option, encouragement, and approval of their children’s 
business ideas. Perceived family support provides a motivational 
force that is particularly important for the implementation of 

entrepreneurial intentions (Elfving et  al., 2017). This plays a 
role that is similar to that of entrepreneurial mentoring. It 
has been suggested that parents tend to have the same 
characteristics of entrepreneurship mentors (Eesley and Wang, 
2017). Consequently, perceived or actual parental support can 
motivate young people to commit and exert effort in 
implementing their entrepreneurial intentions. We  therefore 
propose that family support is an important conditioning factor 
when it comes to the implementation of entrepreneurial 
intentions. This then leads to the following hypotheses:

Hypothesis 4a: The indirect effects of a proactive personality 
on entrepreneurial actions through entrepreneurial 
intentions, and implementation intentions are moderated 
by perceived family support.
Hypothesis 4b: The indirect effects of psychological 
capital on entrepreneurial actions through entrepreneurial 
intentions, and implementation intentions are moderated 
by perceived family support.

MATERIALS AND METHODS

Procedure and Participants
Given the extraordinarily high unemployment rates in Uganda 
among young graduates (UN Department of Economics and 
Social Affairs, 2019), only a small number of young graduates 
are able to secure a job in the formal sector. With almost 74% 
of the total workforce in Uganda working in rural areas and 
primarily in the agriculture sector (World Bank, 2012), the job 
market for young graduates from a wide variety of fields is 
limited to low productivity opportunities in the informal or 
formal sectors. This makes starting an own business a relevant 
career path for most graduates (World Bank, 2012; Falco and 
Haywood, 2016). We therefore selected students of a third (final) 
year Bachelor of Industrial and Organizational Psychology program 
at Makerere University in Uganda. We  embedded our research 
within the evaluation of a course named “innovations and 
entrepreneurship” to serve as a sample. The course focuses on 
understanding the application of psychological knowledge to 
entrepreneurship, the process of establishing and managing 
business ventures, the skills needed for establishing and managing 
business ventures such as business plan development, and 
developing creativity and innovation. Occasionally, former students 
of the program who have established successful business ventures 
are invited to give motivational talks to the students.

The evaluation of the course included several outcome 
variables of entrepreneurial education such as entrepreneurial 
attitudes and intention, entrepreneurial alertness, opportunity 
recognition, implementation intention, and entrepreneurial 
action, among others. We  also measured several predictor 
variables such as proactive personality, psychological capital, 
social capital, and relational capital. The present paper only 
focuses on the associations among some of these variables at 
pre-study (T1) and post-study (T2) evaluations.

Out of the 222 students enrolled in the course, 196 (64.8% 
female and 35.2% male) voluntarily completed the pre-study 
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evaluation at the beginning of the course (T1). The average 
age of the respondents at T1 was 23.36  years (SD  =  3.20). 
The post-study (T2) evaluation was conducted 4  months after 
the pre-study evaluation (2  weeks after the end of the course). 
At T2, 157 students (65% female and 35% male) completed 
the evaluation questionnaire, and we  were able to match 149 
responses (representing 76.02% of the participants at T1). The 
average age at T2 was 23.52  years (SD  =  3.25). The descriptive 
statistics of study and control variables of all respondents at 
T1 and T2 are not statistically different; hence, there was no 
systematic drop out.

Measures
Independent Variables
The study focuses on the effects of two positive psychological 
attributes: proactive personality and psychological capital 
(measured at T1). We  measured a proactive personality with 
the shortened five-item version (Janssen et  al., 2017) of the 
original scale (Bateman and Crant, 1993). A sample item is 
“I love being a champion for my ideas, even against others 
opposition” (α  =  0.86). For psychological capital, we  used the 
short version (PCQ12) of the questionnaire of Luthans et  al. 
(2007a). This questionnaire comprises 12 items (sample: “I 
can think of many ways to reach my current work/career 
goals”) and had a Cronbach’s α of 0.90. For both independent 
variables, the short versions of the measures were adopted 
due to the limited time for assessment (Janssen et  al., 2017), 
given that the evaluation included several other constructs that 
are not part of the present paper. Responses to both scales 
were indicated on a six-point Likert scale ranging from 
“1  =  strongly disagree” to “6  =  strongly agree.”

Mediator Variables
The intention constructs were the mediators in this study. 
Entrepreneurial intention was measured at T1 using the Liñán 
and Chen (2009) six-item questionnaire. A sample item is 
“I have the firm intention to start a firm someday” (α  =  0.90). 
At T2, we  measured implementation intentions regarding 
entrepreneurial activities using an established three-item 
questionnaire (van Gelderen et  al., 2018). A sample item is 
“I have already planned precisely what I  will do as my first 
step to starting a business” (α = 0.92). Items in both questionnaires 
were assessed on a six-point Likert scale ranging from 
“1  =  strongly disagree” to “6  =  strongly agree.”

Moderator Variable
We measured family support at T2 with six items. First, 
participants were asked to indicate the extent to which their 
parents or family are supportive of: (1) them becoming self-
employed and (2) their respective business idea on a scale of 
“1 = not supportive at all” to “6 = very supportive.” In addition, 
participants were asked to rate the following four items on a 
six-point Likert scale ranging from “1  =  strongly disagree” to 
“6  =  strongly agree”: (3) “My parents/guardians encourage me 
to become self-employed,” (4) “My parents are okay with me 
making a career in entrepreneurship,” (5) “Other family members 

support my idea of becoming self-employed,” and (6) “My 
parents or someone in the family are willing to provide me 
with start-up capital.” The ad-hoc developed scale demonstrated 
acceptable internal consistency (α  =  0.84).

Dependent Variable
Entrepreneurial action was measured at T2 with eight items 
adapted from Valliere (2015). Participants were asked to what 
extent they have engaged in the following actions in the past 
few weeks: (1) “I have developed a business plan with an 
intention of implementing it,” (2) “I have obtained valuable 
inputs for the business (e.g., land, business premises/space, 
raw materials, etc.),” (3) “I have taken steps to open a bank 
account for the business,” (4) “I have increased amount of 
time spent on focusing on my specific business idea,” (5) “I 
have made analysis of how my intended product/service/trade 
will fare/compete in the market (i.e., made a market feasibility 
analysis),” (6) “I have registered the business or in the process 
of registering the business with the relevant authorities,” (7) 
“I have taken effort to harness/solicit for the required resources 
to start the business (e.g., start-up capital),” and (8) “I have 
invested my own resources in the process of starting the 
business.” The items illustrated a high level of internal consistency 
(α  =  0.91).

RESULTS

Descriptive statistics and correlations among study variables 
are reported in Table  1. To rule out multicollinearity effects, 
we  computed variance inflation factors that ranged from 1.40 
to 1.86. This suggests that there are no collinearity concerns 
in our data (Hair et  al., 2011; Thompson et  al., 2017). The 
Harman’s single factor test revealed a total variance of 31.79%. 
Although this method has been criticized as insufficient 
(Podsakoff et  al., 2003; Chang et  al., 2010), it does suggest 
that common methods bias could have had only a negligible 
influence on the observed effects. Moreover, the measures were 
distributed between T1 and T2. We  tested our hypothesized 
moderated mediation models with the PROCESS Macro – 
model 87 (Hayes, 2018). Sample bootstrapping at 5,000 was 
applied as recommended by Hayes (2013). In the regression 
models, we  included gender (0  =  male, 1  =  female), age (at 
T2), academic grade [using cumulative grade point average 
(CGPA), which ranges from 0.0 as lowest grade and 5.0 as 
highest grade], and history of business in the family (0  =  no, 
1 = yes) as control variables. Among these controls, only history 
of business in the family was related to entrepreneurial intentions 
(B  =  0.64, p  <  0.05).

We predicted in Hypothesis 1 that a proactive personality 
would be positively associated with (a) entrepreneurial intentions, 
(b) entrepreneurial intention implementations, and (c) 
entrepreneurial actions. We  also predicted a double mediation 
of the effects of a proactive personality on entrepreneurial 
actions through entrepreneurial intentions and implementation 
intentions (Hypothesis 3a). In support of these propositions, 
results of the moderated mediation analysis in Table 2 illustrate 
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the positive effects of a proactive personality on entrepreneurial 
intentions (B = 0.52, p < 0.001) and implementation intentions 
(B  =  0.33, p  <  0.001). The index of the moderated mediation 
revealed that a proactive personality was only indirectly related 
to entrepreneurial actions through entrepreneurial intentions 
(B  =  0.06, Boot CI  =  0.01, 0.15), and through the double 
mediation by entrepreneurial intentions and implementation 
intentions (B = 0.03, Boot CI = <0.01, 0.08). Moreover, Hypothesis 
4a suggests that perceived family support moderates the indirect 
effects of a proactive personality on entrepreneurial actions 
through entrepreneurial intentions and implementation 
intentions. The results further indicate positive effects of perceived 
family support (B  =  0.23, p  <  0.01) and interactive effects of 
implementation intentions and family support (B  =  0.16, 
p  <  0.01) on entrepreneurial actions. Conditional effects in 
Table 2 and the regression plots displayed in Figure 2 indicate 
that the effects of a proactive personality and implementation 
intentions on entrepreneurial actions were stronger at high 
levels as compared to low levels of perceived family support.

We further presuppose through Hypothesis 2 that 
psychological capital is positively associated with (a) 
entrepreneurial intentions, (b) entrepreneurial intention 
implementations, and (c) entrepreneurial actions. Similar to 
the findings on proactive personality, results of the moderated 
mediation in Table  3 show positive effects of psychological 
capital on entrepreneurial intentions (B  =  0.64, p  <  0.001) 
and implementation intentions (B = 0.29, p < 0.01). Psychological 
capital was significantly related to entrepreneurial actions 
indirectly (see index of moderated mediation in Table  3) 
through entrepreneurial intentions (B  =  0.05, Boot CI  =  0.01, 
0.14). The double mediation by entrepreneurial intentions and 
implementation intentions was also significant (B  =  0.04, Boot 
CI  =  <0.01, 0.11). Hence, Hypothesis 3b is supported. The 
significant indices of the moderated mediation analysis further 
show support for Hypothesis 4b that the indirect effects of 
psychological capital on entrepreneurial actions through 
entrepreneurial intentions and implementation intentions are 
moderated by perceived family support. The regression plots 
in Figure  3 illustrate that effects of implementation intentions 
on entrepreneurial actions are stronger at high levels of perceived 
family support. Similarly, the conditional indirect effects of 
psychological capital on entrepreneurial actions in Table  3 are 
stronger at high levels of perceived family support.

DISCUSSION

Using the concepts of a proactive personality and psychological 
capital as cases of reference, the present study investigates the 
effects of people’s positive psychological attributes on entrepreneurial 
intentions and actions in the context of a developing country 
(e.g., Uganda). Secondly, we  examined the mediating roles of 
entrepreneurial intentions and implementation intentions in the 
relationship between positive psychological attributes and actions 
(van Gelderen et al., 2018); and the moderating role of perceived 
family support in the movement from implementation intentions 
to taking action toward a business start-up. Our analysis TA
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demonstrates that having firm implementation intentions is 
essential to translating intentions into action. Moreover, even 
when controlling entrepreneurial intentions, implementation 
intentions fully mediate the effects of proactive personality and 
psychological capital on entrepreneurial actions. At the same 
time, our study illuminates that perceived family support in 
terms of approving the entrepreneurial activity, as well as social 
and financial support, plays an important role in moving from 
implementation intentions to engaging in actions toward creating 
a business start-up.

This study contributes to the understanding of entrepreneurial 
intention formations and its link to behavior, and 
entrepreneurship research in general in several ways. First, 
our double mediation analysis contributes to the understanding 
of the role of implementation intentions in the association 
between entrepreneurial intentions and behavior. In support 
of van Gelderen et al. (2018) extended model of entrepreneurial 
intentions, our findings show that implementation intentions 
mediate the effects of entrepreneurial intentions on 
entrepreneurial actions. Implementation intentions involve 
delegating the behavioral control to situational cues that 
consequently elicit behavior, making people become more alert 
to situational cues (van Gelderen et  al., 2018). Consequently, 
people with strong intentions to implement their entrepreneurial 
ideas become more alert to opportunities for acting on those 
ideas. The full mediation of the effects of entrepreneurial 
intentions further suggests that having strong intentions to 
start a business venture without a conscious plan to implement 
the idea will not guarantee a start-up. Our data reveal that 
this seems to be  the case in developing countries as well. 

Accordingly, implementation intentions involve both “conscious 
planning and automatic response activation” (van Gelderen 
et  al., 2018, p.  927). Similarly, a strong proactive personality 
and high psychological capital not only translate into 
entrepreneurial intentions. Rather, they further enable people 
to consciously plan their steps of action to start a business 
venture and to pursue those plans whenever an opportunity 
arises. Hence, implementation intentions provide a good level 
of readiness to act. Even when opportunities arise without 
conscious alertness to them, it is those who have pre-planned 
to implement their entrepreneurial ideas who will optimize 
such opportunities. While implementation intentions develop 
out of strong entrepreneurial intentions (van Gelderen et  al., 
2018), our results demonstrate the strong direct effects of a 
proactive personality and psychological capital.

Second, we  then focus on perceived family support as a 
way of examining the preconditions for movement from 
entrepreneurial intentions and implementation intentions to 
action. It has been posited that implementation intentions 
provide the motivation and commitment for action (Ajzen 
et  al., 2009; Tornikoski and Maalaoui, 2019) and draw one to 
become alert to cues and opportunities in the environment 
(Gollwitzer, 1999; van Gelderen et  al., 2018). At the same 
time, they provide an opportunity to assess the feasibility of 
the entrepreneurial idea or one’s compatibility to the 
entrepreneurial career path (van Gelderen et  al., 2018). There 
are, however, several other factors that condition engagement 
in entrepreneurial actions toward a start-up. These are 
summarized in the construct of perceived behavioral control 
(Ajzen, 1991, 2002) as applied to entrepreneurship. Key questions 

FIGURE 2 | Conditional indirect effects of proactive personality on entrepreneurial action through entrepreneurial intention and implementation intention.

https://www.frontiersin.org/journals/psychology
www.frontiersin.org
https://www.frontiersin.org/journals/psychology#articles


Baluku et al. Family Support and Implementation of Entrepreneurial Intentions

Frontiers in Psychology | www.frontiersin.org 11 December 2020 | Volume 11 | Article 546745

TA
B

LE
 3

 |
 M

od
er

at
ed

 m
ed

ia
tio

n 
re

gr
es

si
on

 re
su

lts
 fo

r 
th

e 
ef

fe
ct

s 
of

 p
sy

ch
ol

og
ic

al
 c

ap
ita

l o
n 

en
tr

ep
re

ne
ur

ia
l a

ct
io

n.

E
nt

re
p

re
ne

ur
ia

l i
nt

en
ti

o
n

Im
p

le
m

en
ta

ti
o

n 
in

te
nt

io
n

E
nt

re
p

re
ne

ur
ia

l a
ct

io
n

  B
  S

E
  C

Is
  B

  S
E

  C
Is

  B
  S

E
  C

Is

LL
C

I
U

LC
I

LL
C

I
U

LC
I

LL
C

I
U

LC
I

G
en

de
r

−
0.

15
0.

19
−

0.
52

0.
22

0.
01

0.
18

−
0.

35
0.

37
−

0.
05

0.
18

−
0.

41
0.

30
A

ge
 –

 T
2

0.
03

0.
03

−
0.

02
0.

09
0.

02
0.

03
−

0.
04

0.
07

0.
05

0.
03

<−
0.

01
0.

11
A

ca
de

m
ic

 g
ra

de
−

0.
10

0.
10

−
0.

30
0.

10
−

0.
11

0.
10

−
0.

31
0.

09
−

0.
13

0.
10

−
0.

33
0.

06
H

is
to

ry
 o

f b
us

in
es

s 
in

 th
e 

fa
m

ily
0.

89
**

*
0.

26
0.

38
1.

40
−

0.
18

0.
26

−
0.

69
0.

33
0.

34
0.

25
−

0.
16

0.
84

P
sy

ch
ol

og
ic

al
 c

ap
ita

l –
 T

1
0.

64
**

*
0.

10
0.

44
0.

84
0.

29
**

0.
11

0.
08

0.
51

0.
15

0.
11

−
0.

07
0.

37
E

nt
re

pr
en

eu
ria

l i
nt

en
tio

n 
– 

T1
0.

39
**

*
0.

08
0.

23
0.

55
0.

02
0.

09
−

0.
15

0.
20

Im
pl

em
en

ta
tio

n 
in

te
nt

io
n 

(im
pl

em
en

t) 
– 

T2
0.

47
**

*
0.

09
0.

28
0.

65
P

er
ce

iv
ed

 fa
m

ily
 s

up
po

rt
 (f

am
ily

) –
 T

2
0.

23
**

0.
09

0.
05

0.
40

Im
pl

em
en

t ×
 fa

m
ily

0.
16

**
0.

06
0.

04
0.

29
M

od
el

 s
um

m
ar

y
  R

2  
=

 0
.3

1 
F(

5,
 1

42
) =

 1
2.

89
**

*
  R

2  
=

 0
.3

0,
 F

(6
, 1

41
) =

 1
0.

09
**

*
  R

2  
=

 0
.3

8,
 F

(9
, 1

38
) =

 9
.4

1*
**

∆
R

2  
du

e 
to

 im
pl

em
en

t ×
 fa

m
ily

  ∆
R

2  
=

 0
.0

3,
 F

(1
, 1

38
) =

 6
.6

4*
*

C
o

nd
it

io
na

l i
nd

ir
ec

t 
ef

fe
ct

s 
o

f 
p

ro
ac

ti
ve

 p
er

so
na

lit
y 

o
n 

en
tr

ep
re

ne
ur

ia
l a

ct
io

n

M
ed

ia
to

r:
 e

nt
re

p
re

ne
ur

ia
l i

nt
en

ti
o

n
M

ed
ia

to
rs

: e
nt

re
p

re
ne

ur
ia

l i
nt

en
ti

o
n 

an
d

 
im

p
le

m
en

ta
ti

o
n 

in
te

nt
io

n

  E
ff

ec
t

  B
oo

t 
S

E
  B

oo
t 

C
Is

  E
ff

ec
t

  B
oo

t S
E

  B
oo

t 
C

I
LL

C
I

U
LC

I
LL

C
I

U
LC

I
Lo

w
 p

er
ce

iv
ed

 fa
m

ily
 s

up
po

rt
 (m

ea
n 

−
 1

)
0.

09
0.

05
0.

01
0.

20
0.

07
0.

04
<−

0.
01

0.
15

A
ve

ra
ge

 p
er

ce
iv

ed
 fa

m
ily

 s
up

po
rt

 (m
ea

n)
0.

14
0.

07
0.

03
0.

28
0.

12
0.

05
0.

02
0.

21
H

ig
h 

pe
rc

ei
ve

d 
fa

m
ily

 s
up

po
rt

 (m
ea

n 
+

 1
)

0.
19

0.
09

0.
04

0.
39

0.
16

0.
06

0.
04

0.
29

In
de

x 
of

 m
od

er
at

ed
 m

ed
ia

tio
n

0.
05

0.
04

0.
01

0.
14

0.
04

0.
02

<
0.

01
0.

11
C

o
nd

it
io

na
l e

ff
ec

ts
 o

f 
im

p
le

m
en

ta
ti

o
n 

in
te

nt
io

n 
o

n 
en

tr
ep

re
ne

ur
ia

l a
ct

io
ns

  B
  S

E
  C

Is

LL
C

I
U

LC
I

Lo
w

 p
er

ce
iv

ed
 fa

m
ily

 s
up

po
rt

 (M
ea

n 
−

 1
)

0.
30

**
0.

09
0.

11
0.

48
A

ve
ra

ge
 p

er
ce

iv
ed

 fa
m

ily
 s

up
po

rt
 (m

ea
n)

0.
47

**
*

0.
09

0.
28

0.
65

H
ig

h 
pe

rc
ei

ve
d 

fa
m

ily
 s

up
po

rt
 (m

ea
n 

+
 1

)
0.

63
**

*
0.

13
0.

37
0.

89

G
en

de
r:

 fe
m

al
e 

=
 1

 a
nd

 m
al

e 
=

 0
. A

ca
de

m
ic

 g
ra

de
: c

um
ul

at
iv

e 
gr

ad
e 

po
in

t a
ve

ra
ge

 (C
G

PA
) r

an
gi

ng
 fr

om
 0

.0
 to

 5
.0

. H
is

to
ry

 o
f b

us
in

es
s 

in
 th

e 
fa

m
ily

: 0
 =

 n
o 

an
d 

1 
=

 y
es

. C
I =

 c
on

fid
en

ce
 in

te
rv

al
.  

**
p 

<
 0

.0
1;

 *
**

p 
<

 0
.0

01
.

https://www.frontiersin.org/journals/psychology
www.frontiersin.org
https://www.frontiersin.org/journals/psychology#articles


Baluku et al. Family Support and Implementation of Entrepreneurial Intentions

Frontiers in Psychology | www.frontiersin.org 12 December 2020 | Volume 11 | Article 546745

in an entrepreneurial sense may arise in relation to the ability 
to meet start-up capital requirements and support from significant 
others. Beyond the known influence of family on career 
preferences and choices, family members and friends are a 
common source of capital for small business start-ups in most 
African communities, particularly in the informal sector. An 
added importance of the family for entry into entrepreneurship 
in the African context is the parental attitudes toward going 
into business after graduating from university. Many parents 
struggle in supporting their children through university education 
with their meager resources. This is done for the purposes of 
gaining salaried or white-collar employment in a prestigious 
organization. This defines career success within their local 
context. However, career success no longer strictly lies in a 
traditional organizational employment or one’s learned trade 
(Arnold, 2001; Baruch, 2004). Our results suggest that soliciting 
parental support for the entrepreneurial aspirations of their 
children is useful to the fruition of entrepreneurial intentions. 
An implementation intention is likely to elicit commitment to 
performing a behavior (Ajzen et  al., 2009), but the presence 
of approval in the form of moral, social, and financial support 
from a Ugandan family and significant others will likely heighten 
the commitment to engage in start-up activities.

Third, we  investigated positive psychological attributes as 
precursors of entrepreneurship. Our findings demonstrate the 
importance of people’s positive attributes when it comes to the 
formation of entrepreneurial intentions and their translation into 
actions toward an entrepreneurial start-up. While positive 
psychology, specifically the construct of psychological capital, 
has been applied to explaining entrepreneurs’ well-being and 
entrepreneurial outcomes (Jensen and Luthans, 2006; Baron et al., 
2016; Baluku et al., 2018a; Bockorny and Youssef-Morgan, 2019), 
it has not received enough attention within entrepreneurial 

intentions research (Jin, 2017; Baluku et  al., 2019c). Our study 
demonstrates that positive psychological attributes have strong 
effects on entrepreneurial and implementation intentions even 
in developing countries where the environment is often not 
that supportive. Moreover, both a proactive personality and 
psychological capital have strong direct effects on implementation 
intentions even when entrepreneurial intentions were added to 
the model as a mediator. Our results further indicate that the 
two positive individual attributes have similar effects on 
entrepreneurial intentions, implementation intentions, and 
entrepreneurial actions. The effects of both attributes on 
entrepreneurial actions are fully mediated by entrepreneurial 
intentions and implementation intentions.

People with a strong, proactive personality have the 
predisposition to exhibit proactive behaviors including, but not 
limited to, creativity, networking, and perseverance (Crant, 1996; 
Fuller and Marler, 2009). Similarly, psychological capital comprises 
positive psychological resources including confidence, hope, 
optimism, and resilience (Luthans et  al., 2004, 2015). Such 
attributes are essential for taking entrepreneurial actions as they 
involve the ability to construct goals and plans, developing 
alternative ways of achieving goals, and persevering in pursuing 
those goals, respectively. These attributes relate to what is described 
as constituting implementation intentions (Gollwitzer, 1993, 1999). 
Hence, it should not be surprising that implementation intentions 
fully mediate the effects of the two positive psychological attributes 
and entrepreneurial intentions on entrepreneurial actions.

LIMITATIONS

At least two limitations should be mentioned. First, the study 
was conducted with students enrolled in only one program 

FIGURE 3 | Conditional indirect effects of psychological capital on entrepreneurial action through entrepreneurial intention and implementation intention.
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as participants. Hence, the program, being related to 
management studies, already introduced students to business 
concepts before the entrepreneurship course. This may partially 
account for the high entrepreneurial intentions at T1, which 
might have produced a ceiling effect. This effect could have 
also diminished the chance of finding a strong association 
between intentions at T1 and action at T2. Nonetheless, it 
is to be  noted that previous studies have shown that the 
overall level of entrepreneurial intentions in Uganda compared 
to other countries is comparatively high (GEM, 2014) so 
that high entrepreneurial intentions can also be  perceived as 
characteristic for the country. Future studies on entrepreneurial 
intentions and actions of students should consider using 
multiple groups in regard to program of study, length of 
study (those at the beginning vs. those at the end of the 
study program), and the context (small vs. big town and 
country contexts).

Second, although the use of a longitudinal approach is 
certainly a strength of this study, the period between the two 
measures was only 4  months. The T1 assessment was taken 
at the start of the course, while the T2 assessment was taken 
shortly after the end of the course. This means that at the 
end of the course, students may still have been excited about 
becoming entrepreneurs without practically observing realities 
in the environment that may limit or facilitate actions. This 
could have resulted in the reporting of high implementation 
intentions. Moreover, participants responded to all the measures. 
Although the Harman’s single factor method reveals that this 
was not a major concern, we  cannot rule it out with certainty. 
In addition, entrepreneurial implementation intention behavior 
may form over a long period of time. The short follow-up 
period limits the analysis of the success of the actions geared 
toward start-up. It is also possible that some participants already 
engaged in some actions toward entrepreneurial start-up, which 
we  did not include in our control measures. Hence, future 
studies should consider measuring implementation intention 
and action after a long period of time while considering 
drawbacks; and control for entrepreneurial actions taken before 
enrolling for entrepreneurship education programs. Moreover, 
it might be  useful to measure implementation intentions and 
actual behavior at different times and not concurrently.

PRACTICAL IMPLICATIONS

In practical terms, our results highlight the importance of 
supporting prospective entrepreneurs beyond developing a strong 
intent to go into business. There should be deliberate interventions 
to support prospective entrepreneurs to develop realistic plans 
and steps to undertake the implementation of their entrepreneurial 
ideas. This may help in overcoming what Van Gelderen et  al. 
(2015) refer to as action aversion. Moreover, it is important to 
continuously support prospective entrepreneurs to strengthen 
their proactive behaviors and psychological resources.

In addition, the study highlights the role and importance 
of entrepreneurship education at university or college. 
Our results indicate that entrepreneurial education is effective 

in supporting students translate entrepreneurial intentions 
into actions geared toward a start-up. However, interest should 
be  taken to understand at what stage of university education 
is entrepreneurship education most effective. The present 
study focuses on evaluating entrepreneurship education that 
was offered to students in their final semester. This may 
be  effective given that students at this stage are already 
engaged in the school-to-work transition (Baluku et al., 2020), 
and hence able to consider entrepreneurship actions as 
employment alternatives. On the other hand, entrepreneurship 
education offered at the start of the university education 
may offer educators to support incubation of students’ 
entrepreneurial ideas for a longer period. Moreover, a common 
challenge to entrepreneurship education in developing countries 
(at least in the case of Uganda) is the tendency to examine 
entrepreneurship courses theoretically. This limits the practical 
focus of entrepreneurship education. At the policy level, our 
findings suggest that there is need to design entrepreneurship 
courses to be  more practical and less academic oriented. 
That is, entrepreneurship course should be  oriented toward 
innovation and nurturing ideas than focusing on preparing 
students for entrepreneurship exams.

The study results further suggest that training and 
educational programs aimed at stimulating entrepreneurial 
start-ups should incorporate efforts to boost proactive 
behaviors and psychological resources. Similarly, Campos 
et  al. (2017) demonstrated that focusing on positive 
psychological attributes yields superior results than traditional 
or generic entrepreneurship training. Specifically, Luthans 
and Youssef-Morgan (2017) provide several interventions 
that can improve psychological capital, which includes 
improving self-efficacy, hope, optimism, and resilience, for 
example through supporting students develop smart goals, 
challenging them to engage in positive actions on a daily 
basis, coaching, and specifically tailored innovative games. 
Whereas these are interventions for improving psychological 
capital, they can also support in the development of proactivity. 
Proactivity can also for example be  improved through 
challenging students to develop smart goals, identify barriers 
to obtaining the set goals and how to overcome the barriers, 
coaching and mentoring especially through practical exercises, 
and innovative games.

Furthermore, it seems critical to foster an appreciation for 
entrepreneurship as a feasible career path among not only 
young people but also parents and other family members. 
This, especially, given the small odds of achieving a formal 
employment in countries with extraordinarily high youth 
unemployment rates, such as Uganda. Entrepreneurship awareness 
and promotion interventions in developing countries tend to 
primarily focus on youth. Expanding the scope of target groups 
and awareness among parents, teachers, and other people who 
play significant roles in career choices and decisions of children 
have the potential to increase the number of young people 
starting their own enterprises.

Family support is important to entrepreneurial intention 
and actions of students in countries like Uganda where young 
people have limited access to start-up materials. As indicated 

https://www.frontiersin.org/journals/psychology
www.frontiersin.org
https://www.frontiersin.org/journals/psychology#articles


Baluku et al. Family Support and Implementation of Entrepreneurial Intentions

Frontiers in Psychology | www.frontiersin.org 14 December 2020 | Volume 11 | Article 546745

in the literature, the family is often the source of start-up 
resources in addition to psychological and emotional support. 
In terms of policy therefore, governments and universities 
should consider providing incentives for student innovations 
that can support the incubation of novel entrepreneurial 
ideas. It is essential for universities in developing countries 
to invest resources in incubation centers for students’ 
entrepreneurial ideas. Both universities and governments 
should also consider moving toward creating entrepreneurial 
universities (Lazzeroni and Piccaluga, 2003; Wong et  al., 
2007). This can be  done through interventions such as 
entrepreneurship and innovation competitions, offering 
innovation grants, collaboration with industry in the 
development of entrepreneurship skills as well as incorporating 
entrepreneurship and entrepreneurial mind-set related content 
in most of the study programs. Our study has indicated 
that entrepreneurship education for non-business students 
can stimulate entrepreneurship action.

CONCLUSION

This paper contributes to the current debate on how the 
gap between entrepreneurial intentions and entrepreneurial 
action can be bridged. Based on the implementation intention 
model (Gollwitzer, 1993, 1999), our Ugandan findings 
demonstrate that the relationship between antecedent factors 
and entrepreneurial action occurs through a double mediation 
of goal intentions (entrepreneurial intentions) and implementation 
intentions. Our study reveals that perceived family support 
increases the likelihood of entrepreneurial intentions and 
implementation intentions, translating into actual start-up 
actions. These findings are particularly relevant for developing 
countries, such as Uganda, where data show a striking difference 
between rather high levels of entrepreneurial intentions and 
the relatively low early-stage entrepreneurial activities 
(GEM, 2014; Singer et  al., 2015).

DATA AVAILABILITY STATEMENT

The raw data supporting the conclusions of this article will 
be  made available by the authors upon request, without 
undue reservation.

ETHICS STATEMENT

Ethical review and approval was not required for the study 
on human participants in accordance with the local legislation 
and institutional requirements. The patients/participants provided 
their written informed consent to participate in this study.

AUTHOR CONTRIBUTIONS

MB was responsible for drafting the manuscript. JK played 
an important role in implementing the intervention. CK, KO, 
and NB played important roles in the conceptualization process 
and in the writing of the manuscript. All authors contributed 
to the article and approved the submitted version.

FUNDING

The researchers did not receive funding for conducting the study. 
The publication of the paper is supported by Saarland University.

ACKNOWLEDGMENTS

We would like to thank the third-year students of Bachelor 
of Industrial and Organizational Psychology of Makerere 
University 2018–2019 academic year who participated in this 
study. We also thank Ms. Jesta Thakker and Mr. Khamis Musanje 
who helped in facilitating the course.

 

REFERENCES

Ackah-Baidoo, P. (2016). Youth unemployment in resource-rich Sub-Saharan 
Africa: a critical review. Extr. Ind. Soc. 3, 249–261. doi: 10.1016/j.exis. 
2015.11.010

Adam, A., and Fayolle, A. (2015). Bridging the entrepreneurial intention–behaviour 
gap: the role of commitment and implementation intention. Int. J. Entrep. 
Small Bus. 25, 36–54. doi: 10.1504/IJESB.2015.068775

Ajzen, I. (1985). “From intentions to action: a theory of planned behavior” in 
Action control SSSP Springer Series in Social Psychology. eds. J. Kuhl and  
J. Beckmann (Berlin, Heidelberg: Springer Berlin Heidelberg), 11–39. doi: 
10.1007/978-3-642-69746-3_2

Ajzen, I. (1991). The theory of planned behavior. Organ. Behav. Hum. Decis. 
Process. 50, 179–211. doi: 10.1016/0749-5978(91)90020-T

Ajzen, I. (2002). Perceived behavioral control, self-efficacy, locus of control, 
and the theory of planned behavior. J. Appl. Soc. Psychol. 80, 2918–2940. 
doi: 10.1111/j.1559-1816.2002.tb00236.x

Ajzen, I., and Albarracin, D. (2007). “Prediction and change of health behavior: 
applying the reasoned action approach” in Prediction and change of health 
behavior: Applying the reasoned action approach. eds. I. Ajzen, D. Albarracin 
and R. Hornik (New Jersey: Lawrence Erlbaum Associates), 3–21.

Ajzen, I., Czasch, C., and Flood, M. G. (2009). From intentions to behavior: 
implementation intention, commitment, and conscientiousness. J. Appl. Soc. 
Psychol. 39, 1356–1372. doi: 10.1111/j.1559-1816.2009.00485.x

Aldrich, H. E., and Martinez, M. A. (2007). “Many are called, but few are 
chosen: an evolutionary perspective for the study of entrepreneurship” in 
Entrepreneurship. eds. Á. Cuervo, D. Ribeiro and S. Roig (Berlin, Heidelberg: 
Springer Berlin Heidelberg), 293–311.

Amha, W., and Ageba, G. (2006). Business development services (BDS) in 
Ethiopia: status, prospects and challenges in the micro and small  
enterprise sector. Int. J. Emerg. Mark. 1, 305–328. doi: 10.1108/ 
17468800610703360

Arco-Tirado, J. L., Bojica, A., Fernández-Martín, F., and Hoyle, R. H. (2019). 
Grit as predictor of entrepreneurship and self-employment in Spain. Front. 
Psychol. 10:389. doi: 10.3389/fpsyg.2019.00389

Arnold, J. (2001). “Careers and Career Management” in Handbook of industrial, 
work and organizational psychology - volume 2: Organizational psychology. 
eds. N. Anderson, D. S. Ones, H. K. Sinangil and V. Chockalingam (United 
Kingdom: SAGE Publications Ltd), 115–132.

Asongu, S. A., and Odhiambo, N. M. (2019). Challenges of doing business in 
Africa: a systematic review. J. Afr. Bus. 20, 259–268. doi: 10.1080/15228 
916.2019.1582294

https://www.frontiersin.org/journals/psychology
www.frontiersin.org
https://www.frontiersin.org/journals/psychology#articles
https://doi.org/10.1016/j.exis.2015.11.010
https://doi.org/10.1016/j.exis.2015.11.010
https://doi.org/10.1504/IJESB.2015.068775
https://doi.org/10.1007/978-3-642-69746-3_2
https://doi.org/10.1016/0749-5978(91)90020-T
https://doi.org/10.1111/j.1559-1816.2002.tb00236.x
https://doi.org/10.1111/j.1559-1816.2009.00485.x
https://doi.org/10.1108/17468800610703360
https://doi.org/10.1108/17468800610703360
https://doi.org/10.3389/fpsyg.2019.00389
https://doi.org/10.1080/15228916.2019.1582294
https://doi.org/10.1080/15228916.2019.1582294


Baluku et al. Family Support and Implementation of Entrepreneurial Intentions

Frontiers in Psychology | www.frontiersin.org 15 December 2020 | Volume 11 | Article 546745

Ayyagari, M., Demirguc-Kunt, A., and Maksimovic, V. (2011). Small vs. 
young firms across the world: contribution to employment, job creation, 
and growth.

Bae, T. J., Qian, S., Miao, C., and Fiet, J. O. (2014). The relationship between 
entrepreneurship education and entrepreneurial intentions: a meta-analytic 
review. Entrep. Theory Pract. 38, 217–254. doi: 10.1111/etap.12095

Baluku, M. (2017). The self-employment process: A discourse of psychological 
attributes and entrepreneurial socialization. Available at: https://archiv.ub.
uni-marburg.de/diss/z2017/0781/ (Accessed October 20, 2018).

Baluku, M. M., Kikooma, J. F., Bantu, E., Onderi, P., and Otto, K. (2019a). 
Impact of personal cultural orientations and cultural intelligence on subjective 
success in self-employment in multi-ethnic societies. J. Glob. Entrep. Res. 9, 
8–30. doi: 10.1186/s40497-018-0144-0

Baluku, M. M., Kikooma, J. F., Bantu, E., and Otto, K. (2018a). Psychological 
capital and entrepreneurial outcomes: the moderating role of social competences 
of owners of micro-enterprises in East Africa. J. Glob. Entrep. Res. 8:26. 
doi: 10.1186/s40497-018-0113-7

Baluku, M. M., Kikooma, J. F., and Otto, K. (2018b). Positive mindset and 
entrepreneurial outcomes: the magical contributions of psychological resources 
and autonomy. J. Small Bus. Entrep. 30, 473–498. doi: 10.1080/0827 
6331.2018.1459017

Baluku, M. M., Leonsio, M., Bantu, E., and Otto, K. (2019b). The impact of 
autonomy on the relationship between mentoring and entrepreneurial intentions 
among youth in Germany, Kenya, and Uganda. Int. J. Entrep. Behav. Res. 
25, 170–192. doi: 10.1108/IJEBR-10-2017-0373

Baluku, M. M., Mugabi, E. N., Nansamba, J., Matagi, L., Onderi, P., and Otto, K. 
(2020). Psychological capital and career outcomes among final year university 
students: the mediating role of career engagement and perceived employability. 
Int. J. Appl. Posit. Psychol. doi: 10.1007/s41042-020-00040-w

Baluku, M. M., Onderi, P., and Otto, K. (2019c). Predicting self-employment 
intentions and entry in Germany and East Africa: an investigation of the 
impact of mentoring, entrepreneurial attitudes, and psychological capital. 
J. Small Bus. Entrep. 1–34. doi: 10.1080/08276331.2019.1666337

Balunywa, W., Rosa, P., Dawa, S., Namatovu, R., Kyejjusa, S., and Ntamu, D. 
(2013). Global entrepreneurship monitor: GEM Uganda 2012 executive report. 
Kampala, Uganda: Makerere University Business School/DANIDA.

Barbosa, S. D., Kickul, J., and Smith, B. R. (2008). The road less intended: 
integrating entrepreneurial cognition and risk in entrepreneurship education. 
J. Enterprising Cult. 16, 411–439. doi: 10.1142/S0218495808000181

Baron, R. A., Franklin, R. J., and Hmieleski, K. M. (2016). Why entrepreneurs 
often experience low, not high, levels of stress: the joint effects of selection 
and psychological capital. J. Manag. 42, 742–768. doi: 10.1177/014920 
6313495411

Baruch, Y. (2004). Transforming careers: from linear to multidirectional career 
paths: organizational and individual perspectives. Career Dev. Int. 9, 58–73. 
doi: 10.1108/13620430410518147

Bateman, T. S., and Crant, J. M. (1993). The proactive component of organizational 
behavior: a measure and correlates. J. Organ. Behav. 14, 103–118. doi: 10.1002/
job.4030140202

Becherer, R. C., and Maurer, J. G. (1999). The proactive personality disposition 
and entrepreneurial behavior among small company presidents. J. Small 
Bus. Manag. 37, 28–36.

Bird, B. (1988). Implementing entrepreneurial ideas: the case for intention. 
Acad. Manag. Rev. 13, 442–453. doi: 10.5465/amr.1988.4306970

Bockorny, K., and Youssef-Morgan, C. M. (2019). Entrepreneurs’ courage, 
psychological capital, and life satisfaction. Front. Psychol. 10:789. doi: 10.3389/
fpsyg.2019.00789

Brandstätter, H. (2011). Personality aspects of entrepreneurship: a look at five 
meta-analyses. Pers. Individ. Differ. 51, 222–230. doi: 10.1016/j.paid.2010.07.007

Brandstätter, V., Lengfelder, A., and Gollwitzer, P. M. (2001). Implementation 
intentions and efficient action initiation. J. Pers. Soc. Psychol. 81, 946–960. 
doi: 10.1037/0022-3514.81.5.946

Campos, F., Frese, M., Goldstein, M., Iacovone, L., Johnson, H. C., McKenzie, D., 
et al. (2017). Teaching personal initiative beats traditional training in boosting 
small business in West Africa. Science 357, 1287–1290. doi: 10.1126/science.
aan5329

Chan, K. Y., Uy, M. A., Chernyshenko, O. S., Ho, M. H. R., and Sam, Y. L. 
(2015). Personality and entrepreneurial, professional and leadership motivations. 
Pers. Individ. Differ. 77, 161–166. doi: 10.1016/j.paid.2014.12.063

Chang, S. J.,  Van Witteloostuijn, A., and Eden, L. (2010). From the editors: 
common method variance in international business research. J. Int. Bus. 
Stud. 41, 178–184. doi: 10.1057/jibs.2009.88.

Contreras, F.,  de Dreu, I., and Espinosa, J. C. (2017). Examining the relationship 
between psychological capital and entrepreneurial intention: an exploratory 
study. Asian Soc. Sci. 13, 80–88. doi:10.5539/ass.v13n3p80.

Crant, J. M. (1996). The proactive personality scale as a predictor of entrepreneurial 
intentions. J. Small Bus. Manag. 34, 1–11.

Culbertson, S. S., Smith, M. R., and Leiva, P. I. (2011). Enhancing entrepreneurship: 
the role of goal orientation and self-efficacy. J. Career Assess. 19, 115–129. 
doi: 10.1177/1069072710385543

Devine, R. A., and Kiggundu, M. N. (2016). Entrepreneurship in Africa: 
identifying the frontier of impactful research. Africa J. Manag. 2, 349–380. 
doi: 10.1080/23322373.2016.1206802

Digan, S. P., Sahi, G. K., Mantok, S., and Patel, P. C. (2019). Women’s perceived 
empowerment in entrepreneurial efforts: the role of bricolage and psychological 
capital. J. Small Bus. Manag. 57, 206–229. doi: 10.1111/jsbm.12402

Dimov, D. (2010). Nascent entrepreneurs and venture emergence: opportunity 
confidence, human capital, and early planning. J. Manag. Stud. 47, 1123–1153. 
doi: 10.1111/j.1467-6486.2009.00874.x

Donaldson, C. (2019). Intentions resurrected: a systematic review of entrepreneurial 
intention research from 2014 to 2018 and future research agenda. Int. Entrep. 
Manag. J. 15, 953–975. doi: 10.1007/s11365-019-00578-5

Edelman, L. F., Manolova, T., Shirokova, G., and Tsukanova, T. (2016). The 
impact of family support on young entrepreneurs’ start-up activities. J. Bus. 
Ventur. 31, 428–448. doi: 10.1016/j.jbusvent.2016.04.003

Eesley, C., and Wang, Y. (2017). Social influence in career choice: evidence 
from a randomized field experiment on entrepreneurial mentorship. Res. Policy 
46, 636–650. doi: 10.1016/j.respol.2017.01.010

Elfving, J., Brännback, M., and Carsrud, A. (2017). Motivations matter in 
entrepreneurial behavior: Depends on the context. Cham: Springer, 211–217.

Esfandiar, K., Sharifi-Tehrani, M., Pratt, S., and Altinay, L. (2019). Understanding 
entrepreneurial intentions: a developed integrated structural model approach. 
J. Bus. Res. 94, 172–182. doi: 10.1016/j.jbusres.2017.10.045

Falco, P., and Haywood, L. (2016). Entrepreneurship versus joblessness: explaining 
the rise in self-employment. J. Dev. Econ. 118, 245–265. doi: 10.1016/j.
jdeveco.2015.07.010

Frese, M., and Gielnik, M. M. (2014). The psychology of entrepreneurship. 
Annu. Rev. Organ. Psych. Organ. Behav. 1, 413–438. doi: 10.1146/annurev-
orgpsych-031413-091326

Fuller, B., and Marler, L. E. (2009). Change driven by nature: a meta-analytic 
review of the proactive personality literature. J. Vocat. Behav. 75, 329–345. 
doi: 10.1016/j.jvb.2009.05.008

GEM (2014). Entrepreneurship in Uganda ‐ GEM Global Entrepreneurship 
Monitor. Glob. Entrep. Monit. ‐ Uganda Ctry. Profile. Available at: https://
www.gemconsortium.org/economy-profiles/uganda (Accessed June 6, 2020).

Gielnik, M. M., Barabas, S., Frese, M., Namatovu-Dawa, R., Scholz, F. A., 
Metzger, J. R., et al. (2014). A temporal analysis of how entrepreneurial 
goal intentions, positive fantasies, and action planning affect starting a new 
venture and when the effects wear off. J. Bus. Ventur. 29, 755–772. doi: 
10.1016/j.jbusvent.2013.09.002

Gindling, T. H., and Newhouse, D. (2014). Self-employment in the developing 
world. World Dev. 56, 313–331. doi: 10.1016/j.worlddev.2013.03.003

Goel, S., and Karri, R. (2006). Entrepreneurs, effectual logic, and over-trust. 
Entrep. Theory Pract. 30, 477–493. doi: 10.1111/j.1540-6520.2006.00131.x

Gollwitzer, P. M. (1993). Goal achievement: the role of intentions. Eur. Rev. 
Soc. Psychol. 4, 141–185. doi: 10.1080/14792779343000059

Gollwitzer, P. (1999). Implementation intentions: strong effects of simple plans. 
Am. Psychol. 54, 493–503. doi: 10.1037/0003-066X.54.7.493

Gorgievski, M. J., Stephan, U., Laguna, M., and Moriano, J. A. (2018). Predicting 
entrepreneurial career intentions: values and the theory of planned behavior. 
J. Career Assess. 26, 457–475. doi: 10.1177/1069072717714541

Grandi, A., and Grimaldi, R. (2005). Academics’ organizational characteristics 
and the generation of successful business ideas. J. Bus. Ventur. 20, 821–845. 
doi: 10.1016/j.jbusvent.2004.07.002

Hair, J. F., Ringle, C. M., and Sarstedt, M. (2011). PLS-SEM: indeed a silver 
bullet. J. Mark. Theory Pract. 19, 139–152. doi: 10.2753/MTP1069-6679190202

Hayes, A. F. (2013). Introduction to mediation, moderation, and conditional process 
analysis: A regession based-approach. 1st Edn. New York, NY: Guilford Press.

https://www.frontiersin.org/journals/psychology
www.frontiersin.org
https://www.frontiersin.org/journals/psychology#articles
https://doi.org/10.1111/etap.12095
https://archiv.ub.uni-marburg.de/diss/z2017/0781/
https://archiv.ub.uni-marburg.de/diss/z2017/0781/
https://doi.org/10.1186/s40497-018-0144-0
https://doi.org/10.1186/s40497-018-0113-7
https://doi.org/10.1080/08276331.2018.1459017
https://doi.org/10.1080/08276331.2018.1459017
https://doi.org/10.1108/IJEBR-10-2017-0373
https://doi.org/10.1007/s41042-020-00040-w
https://doi.org/10.1080/08276331.2019.1666337
https://doi.org/10.1142/S0218495808000181
https://doi.org/10.1177/0149206313495411
https://doi.org/10.1177/0149206313495411
https://doi.org/10.1108/13620430410518147
https://doi.org/10.1002/job.4030140202
https://doi.org/10.1002/job.4030140202
https://doi.org/10.5465/amr.1988.4306970
https://doi.org/10.3389/fpsyg.2019.00789
https://doi.org/10.3389/fpsyg.2019.00789
https://doi.org/10.1016/j.paid.2010.07.007
https://doi.org/10.1037/0022-3514.81.5.946
https://doi.org/10.1126/science.aan5329
https://doi.org/10.1126/science.aan5329
https://doi.org/10.1016/j.paid.2014.12.063
https://doi.org/10.1057/jibs.2009.88
https://doi.org/10.5539/ass.v13n3p80
https://doi.org/10.1177/1069072710385543
https://doi.org/10.1080/23322373.2016.1206802
https://doi.org/10.1111/jsbm.12402
https://doi.org/10.1111/j.1467-6486.2009.00874.x
https://doi.org/10.1007/s11365-019-00578-5
https://doi.org/10.1016/j.jbusvent.2016.04.003
https://doi.org/10.1016/j.respol.2017.01.010
https://doi.org/10.1016/j.jbusres.2017.10.045
https://doi.org/10.1016/j.jdeveco.2015.07.010
https://doi.org/10.1016/j.jdeveco.2015.07.010
https://doi.org/10.1146/annurev-orgpsych-031413-091326
https://doi.org/10.1146/annurev-orgpsych-031413-091326
https://doi.org/10.1016/j.jvb.2009.05.008
https://www.gemconsortium.org/economy-profiles/uganda
https://www.gemconsortium.org/economy-profiles/uganda
https://doi.org/10.1016/j.jbusvent.2013.09.002
https://doi.org/10.1016/j.worlddev.2013.03.003
https://doi.org/10.1111/j.1540-6520.2006.00131.x
https://doi.org/10.1080/14792779343000059
https://doi.org/10.1037/0003-066X.54.7.493
https://doi.org/10.1177/1069072717714541
https://doi.org/10.1016/j.jbusvent.2004.07.002
https://doi.org/10.2753/MTP1069-6679190202


Baluku et al. Family Support and Implementation of Entrepreneurial Intentions

Frontiers in Psychology | www.frontiersin.org 16 December 2020 | Volume 11 | Article 546745

Hayes, A. F. (2018). Introduction to mediation, moderation, and  
conditional process analysis: A regession based-approach. 2nd Edn. New York, 
NY: Guilford Press.

Henrich, J., Heine, S. J., and Norenzayan, A. (2010). The weirdest  
people in the world? Behav. Brain Sci. 33, 61–83. doi: 10.1017/
S0140525X0999152X

Hills, G. E., and Laforge, R. W. (1992). Research at the marketing interface 
to advance entrepreneurship theory. Entrep. Theory Pract. 16, 33–60. doi: 
10.1177/104225879201600303

Hmieleski, K. M., and Carr, J. C. (2008). “The relationship between entrepreneurs 
psychological capital and new venture performance.” Frontiers of Entrepreneurship 
Research. 28, 1–15. Available at: https://papers.ssrn.com/sol3/papers.
cfm?abstract_id=1346023 (Accessed April 17, 2017).

Huggins, R., and Thompson, P. (2014). Culture, entrepreneurship and uneven 
development: a spatial analysis. Entrep. Reg. Dev. 26, 726–752.  
doi: 10.1080/08985626.2014.985740

Janssen, A. B., Schultze, M., and Grötsch, A. (2017). Following the ants: 
development of short scales for proactive personality and supervisor support 
by ant colony optimization. Eur. J. Psychol. Assess. 33, 409–421. doi: 10.1027/ 
1015-5759/a000299

Jensen, S. M., and Luthans, F. (2006). Relationship between entrepreneurs’psychological 
capital and their authentic leadership. J. Manag. Issues 18, 254–273.  
doi: 10.2307/40604537

Jin, C. H. (2017). The effect of psychological capital on start-up intention 
among young start-up entrepreneurs: a cross-cultural comparison. Chin. 
Manag. Stud. 11, 707–729. doi: 10.1108/CMS-06-2017-0162

Kautonen, T., van Gelderen, M., and Fink, M. (2015). Robustness of the theory 
of planned behavior in predicting entrepreneurial intentions and actions. 
Entrep. Theory Pract. 39, 655–674. doi: 10.1111/etap.12056

Kautonen, T., van Gelderen, M., and Tornikoski, E. T. (2013). Predicting 
entrepreneurial behaviour: a test of the theory of planned behaviour. Appl. 
Econ. 45, 697–707. doi: 10.1080/00036846.2011.610750

Kiggundu, M. N. (2002). Entrepreneurs and entrepreneurship in Africa: what 
is known and what needs to be  done. J. Dev. Entrep. 7:171.

Kristensen, S., and Birch-Thomsen, T. (2013). Should i  stay or should i  go? 
Rural youth employment in Uganda and Zambia. Int. Dev. Plan. Rev. 35, 
175–201. doi: 10.3828/idpr.2013.12

Krueger, N. F. (2017). “Entrepreneurial intentions are dead: long live entrepreneurial 
intentions” in Revisiting the entrepreneurial mind. International studies in 
entrepreneurship. Vol. 35. eds. M. Brännback and A. Carsrud (Cham: Springer), 
13–34.

Ladzani, W. M., and van Vuuren, J. J. (2002). Entrepreneurship training for 
emerging SMEs in South  Africa. J. Small Bus. Manag. 40, 154–161. doi: 
10.1111/1540-627X.00047

Landström, H., and Lohrke, F. (2010). Historical foundations of entrepreneurship 
research. Cheltenham, UK: Edward Elgar publishing.

Lazzeroni, M., and Piccaluga, A. (2003). Towards the entrepreneurial university. 
Local Econ. 18, 38–48. doi: 10.1080/0269094032000073807

Liñán, F. (2004). Intention-based models of entrepreneurship education. Piccola 
Impresa/Small Bus. 2004, 11–35. Available at: https://www.researchgate.net/
profile/Inna_Kozlinska/post/What_is_Shapero_model_of_Entrepreneurial_
Intention2/attachment/59d62e3ec49f478072e9eebf/AS:27357344324403
2@1442236399122/download/Intention-based+models_Linan+P.pdf (Accessed 
March 29, 2020).

Liñán, F., and Chen, Y. W. (2009). Development and cross-cultural application 
of a specific instrument to measure entrepreneurial intentions. Entrep. Theory 
Pract. 33, 593–617. doi: 10.1111/j.1540-6520.2009.00318.x

Liñán, F., and Fayolle, A. (2015). A systematic literature review on entrepreneurial 
intentions: citation, thematic analyses, and research agenda. Int. Entrep. 
Manag. J. 11, 907–933. doi: 10.1007/s11365-015-0356-5

Loveland, J. M., Gibson, L. W., Lounsbury, J. W., and Huffstetler, B. C. (2005). 
Broad and narrow personality traits in relation to the job performance of 
camp counselors. Child Youth Care Forum 34, 241–255. doi: 10.1007/
s10566-005-3471-6

Luthans, F. (2002). Positive organizational behavior: developing and managing 
psychological strengths. Acad. Manag. Exec. 16, 57–72. doi: 10.5465/
AME.2002.6640181

Luthans, F., Avolio, B. J., and Avey, J. B. (2007a). Psychological capital (PsyCap) 
questionnaire (PCQ). Menlo Park, California, USA: Mind Garden, Inc.

Luthans, F., Avolio, B. J., Avey, J. B., and Norman, S. M. (2007b). Positive 
psychological capital: measurement and relationship with performance and 
satisfaction. Pers. Psychol. 60, 541–572. doi: 10.1111/j.1744-6570.2007.00083.x

Luthans, F., Luthans, K. W., and Luthans, B. C. (2004). Positive psychological 
capital: beyond human and social capital. Bus. Horiz. 47, 45–50. doi: 10.1016/j.
bushor.2003.11.007

Luthans, F., and Youssef, C. M. (2007). Emerging positive organizational behavior. 
J. Manag. 33, 321–349. doi: 10.1177/0149206307300814

Luthans, F., Youssef, C. M., and Avolio, B. J. (2007c). “Psychological capital: 
investing and developing positive organizational behavior” in Positive 
organizational behavior. eds. D. Nelson and C. L. Cooper (London, UK: 
Sage publications), 9–24.

Luthans, F., Youssef, C. M., and Avolio, B. J. (2015). Psychological capital and 
beyond. New York: Oxford University Press.

Luthans, F., and Youssef-Morgan, C. M. (2017). Psychological capital: an evidence-
based positive approach. Annu. Rev. Organ. Psych. Organ. Behav. 4, 339–366. 
doi: 10.1146/annurev-orgpsych-032516-113324

Magelah, P., and Ntambirweki-Karugonjo, B. (2014). “Youth Unemployment 
and Job Creation in Uganda: Opportunities and Challenges” in Report of 
Proceedings of the 49th Session of the State of the Nation Platform. Advocates 
Coalition for Development and Environment (ACODE) Infosheet, 26. ACODE, 
Kampala.

McElwee, G. (2009). The ethics of exploring entrepreneurship beyond the 
boundaries. J. Small Bus. Entrep. 22, 3–4.

Mustafa, M. J., Hernandez, E., Mahon, C., and Chee, L. K. (2016). Entrepreneurial 
intentions of university students in an emerging economy. J. Entrep. Emerg. 
Econ. 8, 162–179. doi: 10.1108/JEEE-10-2015-0058

Nabi, G., and Holden, R. (2008). Graduate entrepreneurship: intentions, 
education and training. Educ. Train. 50, 545–551. doi: 10.1108/00400 
910810909018

Nabi, G., Liñán, F., Fayolle, A., Krueger, N., and Walmsley, A. (2017). The 
impact of entrepreneurship education in higher education: a systematic 
review and research agenda. Acad. Manag. Learn. Educ. 16, 277–299. doi: 
10.5465/amle.2015.0026

Nangoli, S., Turinawe, D. D., Kituyi, G. M., Kusemererwa, C., and Jaaza, M. 
(2013). Towards enhancing business survival and growth rates in ldcs: an 
exploratory study of the drivers of business failure among SMES in Kampala-
Uganda. Int. J. Humanit. Soc. Sci. 3, 284–291.

Nauta, M. M. (2010). The development, evolution, and status of Holland’s 
theory of vocational personalities: reflections and future directions for 
counseling psychology. J. Couns. Psychol. 57, 11–22. doi: 10.1037/a0018213

Neneh, B. N. (2019a). From entrepreneurial alertness to entrepreneurial behavior: 
the role of trait competitiveness and proactive personality. Pers. Individ. 
Differ. 138, 273–279. doi: 10.1016/j.paid.2018.10.020

Neneh, B. N. (2019b). From entrepreneurial intentions to behavior: the role 
of anticipated regret and proactive personality. J. Vocat. Behav. 112, 311–324. 
doi: 10.1016/j.jvb.2019.04.005

Newman, A., Schwarz, S., and Borgia, D. (2014). How does microfinance 
enhance entrepreneurial outcomes in emerging economies? The mediating 
mechanisms of psychological and social capital. Int. Small Bus. J. 32, 158–179. 
doi: 10.1177/0266242613485611

Nolzen, N. (2018). The concept of psychological capital: a comprehensive review. 
Manag. Rev. Q. 68, 237–277. doi: 10.1007/s11301-018-0138-6

Obschonka, M., Hahn, E., and Bajwa, N. ul H.,  (2018). Personal agency in 
newly arrived refugees: the role of personality, entrepreneurial cognitions 
and intentions, and career adaptability. J. Vocat. Behav. 105, 173–184. doi: 
10.1016/j.jvb.2018.01.003

Obschonka, M., Moeller, J., and Goethner, M. (2019). Entrepreneurial passion 
and personality: the case of academic entrepreneurship. Front. Psychol. 9:2697. 
doi: 10.3389/fpsyg.2018.02697

Obschonka, M., Silbereisen, R. K., and Schmitt-Rodermund, E. (2010). 
Entrepreneurial intention as developmental outcome. J. Vocat. Behav. 77, 
63–72. doi: 10.1016/j.jvb.2010.02.008

Obschonka, M., and Stuetzer, M. (2017). Integrating psychological approaches 
to entrepreneurship: the entrepreneurial personality system (EPS). Small 
Bus. Econ. 49, 1–29. doi: 10.1007/s11187-016-9821-y

Pease, P., and Cunningham, J. (2016). Entrepreneurial psychological capital: A 
different way of understanding entrepreneurial capacity. Available at: http://
nrl.northumbria.ac.uk/id/eprint/29241 (Accessed April 17, 2017).

https://www.frontiersin.org/journals/psychology
www.frontiersin.org
https://www.frontiersin.org/journals/psychology#articles
https://doi.org/10.1017/S0140525X0999152X
https://doi.org/10.1017/S0140525X0999152X
https://doi.org/10.1177/104225879201600303
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=1346023
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=1346023
https://doi.org/10.1080/08985626.2014.985740
https://doi.org/10.1027/1015-5759/a000299
https://doi.org/10.1027/1015-5759/a000299
https://doi.org/10.2307/40604537
https://doi.org/10.1108/CMS-06-2017-0162
https://doi.org/10.1111/etap.12056
https://doi.org/10.1080/00036846.2011.610750
https://doi.org/10.3828/idpr.2013.12
https://doi.org/10.1111/1540-627X.00047
https://doi.org/10.1080/0269094032000073807
https://www.researchgate.net/profile/Inna_Kozlinska/post/What_is_Shapero_model_of_Entrepreneurial_Intention2/attachment/59d62e3ec49f478072e9eebf/AS:273573443244032@1442236399122/download/Intention-based+models_Linan+P.pdf
https://www.researchgate.net/profile/Inna_Kozlinska/post/What_is_Shapero_model_of_Entrepreneurial_Intention2/attachment/59d62e3ec49f478072e9eebf/AS:273573443244032@1442236399122/download/Intention-based+models_Linan+P.pdf
https://www.researchgate.net/profile/Inna_Kozlinska/post/What_is_Shapero_model_of_Entrepreneurial_Intention2/attachment/59d62e3ec49f478072e9eebf/AS:273573443244032@1442236399122/download/Intention-based+models_Linan+P.pdf
https://www.researchgate.net/profile/Inna_Kozlinska/post/What_is_Shapero_model_of_Entrepreneurial_Intention2/attachment/59d62e3ec49f478072e9eebf/AS:273573443244032@1442236399122/download/Intention-based+models_Linan+P.pdf
https://doi.org/10.1111/j.1540-6520.2009.00318.x
https://doi.org/10.1007/s11365-015-0356-5
https://doi.org/10.1007/s10566-005-3471-6
https://doi.org/10.1007/s10566-005-3471-6
https://doi.org/10.5465/AME.2002.6640181
https://doi.org/10.5465/AME.2002.6640181
https://doi.org/10.1111/j.1744-6570.2007.00083.x
https://doi.org/10.1016/j.bushor.2003.11.007
https://doi.org/10.1016/j.bushor.2003.11.007
https://doi.org/10.1177/0149206307300814
https://doi.org/10.1146/annurev-orgpsych-032516-113324
https://doi.org/10.1108/JEEE-10-2015-0058
https://doi.org/10.1108/00400910810909018
https://doi.org/10.1108/00400910810909018
https://doi.org/10.5465/amle.2015.0026
https://doi.org/10.1037/a0018213
https://doi.org/10.1016/j.paid.2018.10.020
https://doi.org/10.1016/j.jvb.2019.04.005
https://doi.org/10.1177/0266242613485611
https://doi.org/10.1007/s11301-018-0138-6
https://doi.org/10.1016/j.jvb.2018.01.003
https://doi.org/10.3389/fpsyg.2018.02697
https://doi.org/10.1016/j.jvb.2010.02.008
https://doi.org/10.1007/s11187-016-9821-y
http://nrl.northumbria.ac.uk/id/eprint/29241
http://nrl.northumbria.ac.uk/id/eprint/29241


Baluku et al. Family Support and Implementation of Entrepreneurial Intentions

Frontiers in Psychology | www.frontiersin.org 17 December 2020 | Volume 11 | Article 546745

Pease, P., Cunningham, J., and Cook, C. (2018). Entrepreneurial psychological 
capital – the factor structure. Available at: http://nrl.northumbria.ac.uk/37787/ 
(Accessed November 23, 2019).

Piperopoulos, P., and Dimov, D. (2015). Burst bubbles or build steam? 
Entrepreneurship education, entrepreneurial self-efficacy, and entrepreneurial 
intentions. J. Small Bus. Manag. 53, 970–985. doi: 10.1111/jsbm.12116

Podsakoff, P. M., MacKenzie, S. B., Lee, J. Y., and Podsakoff, N. P. (2003). 
Common method biases in behavioral research: a critical review of the 
literature and recommended remedies. J. Appl. Psychol. 88, 879–903. doi: 
10.1037/0021-9010.88.5.879

Rauch, A., and Frese, M. (2007a). “Born to be  an entrepreneur? Revisiting 
the personality approach to entrepreneurship” in The psychology of 
entrepreneurship. The organizational frontiers. eds. J. R. Baum, M. Frese and 
R. Baron (New Jersey: Psychology Press), 41–65.

Rauch, A., and Frese, M. (2007b). Let’s put the person back into entrepreneurship 
research: a meta-analysis on the relationship between business owners’ 
personality traits, business creation, and success. Eur. J. Work Organ. Psychol. 
16, 353–385. doi: 10.1080/13594320701595438

Rigotti, L., Ryan, M., and Vaithianathan, R. (2011). Optimism and firm formation. 
Economic Theory 46, 1–38. doi: 10.1007/s00199-009-0501-x

Sawitri, D. R., Creed, P. A., and Zimmer-Gembeck, M. J. (2014). Parental 
influences and adolescent career behaviours in a collectivist cultural setting. 
Int. J. Educ. Vocat. Guid. 14, 161–180. doi: 10.1007/s10775-013-9247-x

Schmitt-Rodermund, E., Schröder, E., and Obschonka, M. (2017). Studying 
entrepreneurial occupations in the Terman women. Int. J. Psychol. 54, 
164–173. doi: 10.1002/ijop.12450

Seibert, S. E., Kraimer, M. L., and Crant, J. M. (2001). What do proactive 
people do? A longitudinal model linking proactive personality and career 
success. Pers. Psychol. 54, 845–874. doi: 10.1111/j.1744-6570.2001.tb00234.x

Shane, S. A. (2010). The illusions of entrepreneurship: The costly myths that 
entrepreneurs, investors, and policy makers live by. Yale University Press.

Shen, T., Osorio, A. E., and Settles, A. (2017). Does family support matter? The 
influence of support factors on entrepreneurial attitudes and intentions of 
college students. Acad. Entrep. J. 23, 24–43. doi: 10.5465/AMBPP.2017.10901abstract

Shirokova, G., Osiyevskyy, O., and Bogatyreva, K. (2016). Exploring the intention–
behavior link in student entrepreneurship: moderating effects of individual 
and environmental characteristics. Eur. Manag. J. 34, 386–399. doi: 10.1016/j.
emj.2015.12.007

Singer, S., Amorós, E., and Moska, D. (2015). Global Entrepreneurship Monitor 
‐ 2014 Global Report. Recuperado 16/06/2014.

Snyder, C. R. (2002). Hope theory: rainbows in the mind. Psychol. Inq. 13, 
249–275. doi: 10.1207/S15327965PLI1304_01

Spokane, A. R., and Cruza-Guet, M. C. (2005). “Holland’s theory of vocational 
personalities in work environments” in Career development and counseling: 
Putting theory and research to work. eds. S. D. Brown and R. W. Lent 
(USA, New Jersey: John Wiley & Sons, Inc.), 101–127.

Storey, D. J. (2011). Optimism and chance: the elephants in the entrepreneurship 
room. Int. Small Bus. J. 29, 303–321. doi: 10.1177/0266242611403871

Sulemana, I., Nketiah-Amponsah, E., Codjoe, E. A., and Andoh, J. A. N. (2019). 
Urbanization and income inequality in sub-Saharan Africa. Sustain. Cities Soc. 
48:101544. doi: 10.1016/j.scs.2019.101544

Thompson, C. G., Kim, R. S., Aloe, A. M., and Becker, B. J. (2017). Extracting 
the variance in flation factor and other multicollinearity diagnostics from 
typical regression results. Basic Appl. Soc. Psychol. 39, 81–90. doi: 10.1080/ 
01973533.2016.1277529

Tornikoski, E., and Maalaoui, A. (2019). Critical reflections – the theory of 
planned behaviour: an interview with Icek Ajzen with implications for 

entrepreneurship research. Int. Small Bus. J. Res. Entrep. 37, 536–550. doi: 
10.1177/0266242619829681

Trevelyan, R. (2008). Optimism, overconfidence and entrepreneurial activity. 
Manag. Decis. 46, 986–1001. doi: 10.1108/00251740810890177

UN Department of Economics and Social Affairs (2019). World population 
prospects ‐ Population Division ‐ United Nations. World Popul. Prospect. 
2019 Revis. Popul. database. Available at: https://esa.un.org/unpd/wpp/ 
(Accessed June 6, 2020).

Valliere, D. (2015). An effectuation measure of entrepreneurial intent. Procedia 
Soc. Behav. Sci. 169, 131–142. doi: 10.1016/j.sbspro.2015.01.294

Van de Vliert, E., and Van Lange, P. A. M. (2019). Latitudinal psychology: an 
ecological perspective on creativity, aggression, happiness, and beyond. 
Perspect. Psychol. Sci. 14, 860–884. doi: 10.1177/1745691619858067

Van Gelderen, M., Kautonen, T., and Fink, M. (2015). From entrepreneurial 
intentions to actions: self-control and action-related doubt, fear, and aversion. 
J. Bus. Ventur. 30, 655–673. doi: 10.1016/j.jbusvent.2015.01.003

van Gelderen, M., Kautonen, T., Wincent, J., and Biniari, M. (2018). Implementation 
intentions in the entrepreneurial process: concept, empirical  
findings, and research agenda. Small Bus. Econ. 51, 923–941. doi: 10.1007/
s11187-017-9971-6

Vivarelli, M. (2013). Is entrepreneurship necessarily good? Microeconomic 
evidence from developed and developing countries. Ind. Corp. Chang. 22, 
1453–1495. doi: 10.1093/icc/dtt005

Weiss, J., Anisimova, T., and Shirokova, G. (2019). The translation of entrepreneurial 
intention into start-up behaviour: the moderating role of regional social 
capital. Int. Small Bus. J. Res. Entrep. 37, 473–501. doi: 10.1177/026624 
2619831170

Williams, C. C., Martinez-Perez, A., and Kedir, A. M. (2017). Informal 
entrepreneurship in developing economies: the impacts of starting up 
unregistered on firm performance. Entrep. Theory Pract. 41, 773–799. doi: 
10.1111/etap.12238

Williams, N., Vorley, T., and Ketikidis, P. H. (2013). Economic resilience and 
entrepreneurship: a case study of the Thessaloniki City region. Local Econ. 
28, 399–415. doi: 10.1177/0269094213475993

Wong, P. K., Ho, Y. P., and Singh, A. (2007). Towards an “entrepreneurial 
university” model to support knowledge-based economic development: the 
case of the National University of Singapore. World Dev. 35, 941–958. doi: 
10.1016/j.worlddev.2006.05.007

World Bank (2012). Employment opportunities critical to Uganda’s economic 
growth. Available at: http://www.worldbank.org/en/country/uganda/publication/
uganda-economic-update-jobs-key-to-prosperity (Accessed June 6, 2020).

Worthington, S. L. S., and Kasouf, C. J. (2018). The paradox of resource 
availability and the perception of resource adequacy: the roles of psychological 
capital, perceived stress and age in the innovation process. Small Enterp. Res. 
25, 276–289. doi: 10.1080/13215906.2018.1522272

Conflict of Interest: The authors declare that the research was conducted in 
the absence of any commercial or financial relationships that could be  construed 
as a potential conflict of interest.

Copyright © 2020 Baluku, Kikooma, Otto, König and Bajwa. This is an open-access 
article distributed under the terms of the Creative Commons Attribution License 
(CC BY). The use, distribution or reproduction in other forums is permitted, provided 
the original author(s) and the copyright owner(s) are credited and that the original 
publication in this journal is cited, in accordance with accepted academic practice. 
No use, distribution or reproduction is permitted which does not comply with 
these terms.

https://www.frontiersin.org/journals/psychology
www.frontiersin.org
https://www.frontiersin.org/journals/psychology#articles
http://nrl.northumbria.ac.uk/37787/
https://doi.org/10.1111/jsbm.12116
https://doi.org/10.1037/0021-9010.88.5.879
https://doi.org/10.1080/13594320701595438
https://doi.org/10.1007/s00199-009-0501-x
https://doi.org/10.1007/s10775-013-9247-x
https://doi.org/10.1002/ijop.12450
https://doi.org/10.1111/j.1744-6570.2001.tb00234.x
https://doi.org/10.5465/AMBPP.2017.10901abstract
https://doi.org/10.1016/j.emj.2015.12.007
https://doi.org/10.1016/j.emj.2015.12.007
https://doi.org/10.1207/S15327965PLI1304_01
https://doi.org/10.1177/0266242611403871
https://doi.org/10.1016/j.scs.2019.101544
https://doi.org/10.1080/01973533.2016.1277529
https://doi.org/10.1080/01973533.2016.1277529
https://doi.org/10.1177/0266242619829681
https://doi.org/10.1108/00251740810890177
https://esa.un.org/unpd/wpp/
https://doi.org/10.1016/j.sbspro.2015.01.294
https://doi.org/10.1177/1745691619858067
https://doi.org/10.1016/j.jbusvent.2015.01.003
https://doi.org/10.1007/s11187-017-9971-6
https://doi.org/10.1007/s11187-017-9971-6
https://doi.org/10.1093/icc/dtt005
https://doi.org/10.1177/0266242619831170
https://doi.org/10.1177/0266242619831170
https://doi.org/10.1111/etap.12238
https://doi.org/10.1177/0269094213475993
https://doi.org/10.1016/j.worlddev.2006.05.007
http://www.worldbank.org/en/country/uganda/publication/uganda-economic-update-jobs-key-to-prosperity
http://www.worldbank.org/en/country/uganda/publication/uganda-economic-update-jobs-key-to-prosperity
https://doi.org/10.1080/13215906.2018.1522272
http://creativecommons.org/licenses/by/4.0/
http://creativecommons.org/licenses/by/4.0/

	Positive Psychological Attributes and Entrepreneurial Intention and Action: The Moderating Role of Perceived Family Support
	Introduction
	Theory and Hypothesis Development
	Proactive Personality
	Implementation of Entrepreneurial Intentions as a Mediating Mechanism
	The Role of Family Support

	Materials and Methods
	Procedure and Participants
	Measures
	Independent Variables
	Mediator Variables
	Moderator Variable
	Dependent Variable

	Results
	Discussion
	Limitations
	Practical Implications
	Conclusion
	Data Availability Statement
	Ethics Statement
	Author Contributions

	References

