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ABSTRACT While it is quite common in studies of diversity to focus on its negative aspects, this paper
specifically aims to emphasize the contribution of immigrants to the urban economic performance. By
exploring different kinds of social integration, this paper discusses how immigrant groups can be
important agents of urban economic growth and competitiveness by liberating creative forces and
enhancing the competitiveness. Immigrant entrepreneurship is defined as the most important
means of social inclusion and sustained economic performance in two different cities, with
different features yet hosting considerable number of immigrants with diverse characteristics,
namely Antwerp (Belgium) and Izmir (Turkey). The findings of our two case studies reveal that
different kinds of diversity play an important role in urban economic performance. Immigrants
contribute to the growth of different forms of production and services, not only because of their
talents and skills, but also because of their social connections. Social capital enables immigrants
to survive in a recipient country, and integrate into an economy as active agents. They can fill the
gaps in an economy as entrepreneurs or the skilled labour, which are the most important assets
for the cities aiming sustained economic growth in volatile economic conditions.

1. Introduction

Migration clearly affects cities in a multitude of social, economic, cultural and spatial ways.

Due to their diverse populations, cities that attract migrants1 are multicultural and have

distinct characteristics. How do forms of immigrant entrepreneurship contribute to urban

social cohesion and economic performance of urban areas, and to what extent urban
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communities benefit from this diversity? By exploring different kinds of social integration,

this paper discusses how immigrant groups can be important agents of urban economic

growth. In doing so, we aim to show that it is the key characteristics, or indeed the nature,

of the diversity that matters, rather than ethnic or cultural differences. We start from the

assumption that different kinds of diversity—ethnic, social and cultural—can contribute

to urban economic performance, function as liberating creative forces, bring more social

cohesion to cities and neighbourhoods and generally improve the quality of life in cities.

Our studies of Antwerp, a historically multicultural Flemish city that is home to diverse

international immigrant groups (in terms of their ethnic, religious, cultural, social and

economic characteristics) and Izmir, a Turkish city that also has a history of foreign

and local migration, aim to show that immigrants follow different channels and processes

when integrating into a new society. Despite the differences of the origin of the immigrants

(international versus local), both groups had similar motivations to immigrate (for better

economic conditions). Thus, experiences of these two different cities with immigrants

actually help us to understand the possible positive contributions of social, cultural and

ethnic diversity in urban society and economy out of the general context of ethnic

migration. In both cases, diversity plays a crucial role in the general social cohesion

and economic performance of the cities. However, this kind of comparison may hinder

common conclusions as we actually do not compare the migration processes in these

cities but compare the outcomes of migration.

In our discussion of the different aspects of social integration, we focus first on immi-

grant entrepreneurship; second, on the capacity and social capital of immigrants and

finally, on informal social relations and support mechanisms. We emphasize the fact

that immigrants can contribute to the creativeness and competitiveness of cities.

Immigrant entrepreneurship is a form of inclusion, as it increases interdependence and

participation. In the case of Antwerp, immigrant groups have historically concentrated in

particular areas. Over time, however, their businesses have spread throughout the city, as

they have become more entrepreneurial and better integrated (Tasan-Kok & Vranken,

2008). Integration via entrepreneurship thereby seems to have made a positive contri-

bution to the city’s general social cohesion, as the amount of interaction between

diverse groups has increased. Moreover, Antwerp demonstrates that immigrant entrepre-

neurship not only contributes to the processes of urban social integration by increasing

interaction between groups, but also brings innovations into businesses. Here, from a

business point of view, immigrants’ innovations can be seen as breaking through existing

patterns of production and productivity (Nijkamp, 2003). Diversity, an important factor in

urban economic performance, is reflected in cities’ social capacities. The Izmir study,

meanwhile, shows that, as in many metropolitan areas across the world, Izmir has a diver-

sified social structure and labour market characteristics. Such diversity is not based on

“ethnicity”, however, as the literature suggests. Rather, it is grounded in cultural differ-

ences and different lifestyles, as defined by the residents’ origins. When it comes to

both social integration and adaptation, informal support mechanisms and social relations

remain important determinants of success. Indeed, in both Antwerp and Izmir, the exist-

ence of family ties and friendship networks is the key factor underlying immigrants’

social and economic success.

The paper is structured around a number of arguments that underscore the importance

of diversity for economic growth and competitiveness. Following this introduction, in

Section 2, we offer a critique of the dominant theoretical discourse. In Section 3, we
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explain our methodology, data collection and arguments. In Section 4, we outline different

forms of immigrant integration into the local economies of Antwerp and Izmir. In Section

5, we explain how diverse backgrounds and socio-economic conditions can provide a

number of positive reasons to promote integration, and outline the empirical evidence

for the three main arguments developed in the study. Finally, the paper ends with a discus-

sion of the issues raised.

2. The Theoretical Discourse on Diversity: from Negative to Positive?

As the city has never been a homogenous entity, social, cultural and ethnic forms of diversity

have always been key items on the urban research agenda (Amin & Graham, 1997). Indeed,

Amin and Graham (1997, p. 418) define the contemporary city as “a variegated and multiplex

entity—a juxtaposition of contradictions and diversities, the theatre of life. The literature

imparts a clear message: diversity is the essential characteristic of the cities of the past, the

present and (most probably) of the future. This diversity has assumed a very new dimension

over the last couple of decades. As a result of processes of globalisation, neoliberalisation and

economic restructuring, most urban centres in advanced economies have faced significant

increases in migration. At the same time, doubts have been expressed about migrants” con-

tributions to their host societies and to urban economies. Indeed, immigrants often have little

opportunity to participate actively in urban economies, due to low skills levels, language

deficiencies, cultural gaps and stigmatization (Nijkamp, 2003, p. 402). Moreover, issues

such as social integration, exclusion, crime, racism and discrimination have been very

much at the centre of political, public and research debates.

Gradually, however, a number of studies have begun to identify how immigrants can

make a positive contribution to the socio-economic well-being of neighbourhoods and

cities. Recently, concerns have been increasingly expressed about the social benefits of

multiculturalism. From an economic perspective, meanwhile, debates about diversity

have recently entered the competitiveness literature (Thrift & Olds, 1996; Storper, 1997;

Florida, 2005). This shift is connected to the increasing emphasis in contemporary

European social and economic policies on the discourse of “competitiveness and cohe-

sion”, thereby transforming a “capital-labour” relations issue into a technical–administra-

tive issue, and both de-politicizing and de-socializing it (Maloutas et al., 2008). Within this

framework, economic competitiveness seems to be a prerequisite for developing social

cohesion. A lack of cohesion, meanwhile, is considered to be detrimental to economic

development. However, it is difficult to empirically prove the extent to which social cohe-

sion increases economic competitiveness, or vice versa. Fainstein argues that “the competi-

tive advantage of cities, and thus the most promising approach to attaining economic

success, lies in enhancing diversity within the society, economic base, and built environ-

ment” (Fainstein, 2005, p. 4). In the same vein, Zachary states that openness to immigration

is a key factor for economic growth (Zachary, 2000; see also Florida, 2001, p. 91). This

argument is supported by many others, including Bodaar and Rath, who claim that “city

boosters increasingly acknowledge that urban diversity is a vital resource for the prosperity

of cities and a potential catalyst for socio-economic development” (Bodaar & Rath, 2005,

p. 5). These arguments highlight how diversity can play a positive instrumental role in

achieving a creative and competitive economy.

Another important positive perspective on diversity is related to its role in fostering crea-

tivity and innovation. It is widely thought that factors such as social capital, creativity and
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innovation can play crucial roles in urban economic growth (Landry, 2000; Florida, 2001;

Fainstein, 2005). It is important to recognize that creativity has many faces, and plays both

a direct and indirect role in economic development. Clearly, then, creativity should be

stimulated (Tasan-Kok & Vranken, 2008). Kunzmann (2005, p. 7) argues, meanwhile,

that educated people are not solely responsible for fostering creativity. Rather, a diverse

range of people and activities can offer creative input and generate innovative ideas. In

this respect, immigrants also make a contribution to the creative life of cities.

Indeed, in the migration literature, there is growing interest in the positive contribution

that immigrant entrepreneurs can make to social cohesion and economic competitiveness

(Waldinger et al., 1990; Waldinger, 1997; Rath, 2000; Barett et al., 2001; Kloosterman &

Rath, 2001; Ratcliffe, 2001). Kloosterman and Van der Leun (1999), for instance, point

out that the phenomenon of immigrant entrepreneurship offers neighbourhoods a win–

win situation, creating job opportunities and making neighbourhoods more attractive.

Positive approaches have also been taken in the literature with respect to the role of and

sectoral contributions made by immigrant entrepreneurs in post-industrial and service-

oriented urban societies (Zachary, 2000; Rath, 2001; Sandercock, 2003; Uitermark

et al., 2005), and in social integration processes via social innovation (Mumford, 2002;

Gerometta et al., 2005; Gonzáles & Healey, 2005). However, this does not mean that

everything is so positive and smooth. In the early stages of the immigration, entrepreneur-

ship was seen by immigrants as a way to prevent the obstacles of exclusion from the formal

labour market and being in an unfamiliar environment. They were motivated to be creative

to find the ways to survive in the market. However, it has soon become a common knowl-

edge that especially second-generation young boys are not interested in working or

running their own businesses. Although changed in recent years, the welfarist policies

let them to survive in the society without being too creative to find/create job opportu-

nities. This constitutes an important obstacle for the immigrant communities for their

upward social mobility in the urban society.

Most debates on economic competitiveness refer to social capital, linking the latter with

creativity and innovation as factors that stimulate urban economic growth (Landry, 2000;

Florida, 2001, 2005; Fainstein, 2005). To be sure, forms of social, cultural, ethnic and

spatial diversity attract multiple forms of human capital, and undoubtedly encourage

cultural and artistic creativity, and technological and scientific innovation (Fainstein,

2005). Competitiveness, however, can be stimulated in different ways, with implications

for how particular cities should integrate into the global economy. Owing to the fact that

large numbers of cities (and other territorial units) are competing globally in terms of

wages, integration into the global market can also be achieved using cheap immigrant

labour. There is a wide literature on this type of integration and on the various ways of

organizing (flexible) production, enabling cities and countries to become more competi-

tive in labour-intensive sectors (Beneria & Roldan, 1987; Benton, 1990; Chant &

McIlwaine, 1995; Peck, 1996; Eraydin & Erendil, 1999).

From a societal perspective, the role of social capital has been emphasized in relation to

social cohesion and diversity. According to Bourdieu, social capital is a resource or a

power relation that agents achieve through building and maintaining social networks

and connections (Bourdieu & Wacquant, 1992, p. 119). Bourdieu’s definition focuses

on the actual network resources that are possessed by an individual or group. These

resources help them to achieve a particular goal, such as finding employment or some-

where to live. Portes (1998), meanwhile, draws specifically on Bourdieu’s definition of
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social capital in his discussion of immigration and the role of social capital. As a whole,

the literature emphasizes how different forms of social capital are important for migrants,

enabling them to survive in the new society.

According to the literature, the first type of social capital is the “bonding capital” that is

created via the strong social ties that exist between individuals, family members, close

friends and members of certain ethnic groups. Studies indicate that neighbourhoods

with high levels of bonding social capital tend to be those in which low-income households

can survive with the aid of kinship ties and ethnic solidarity (Forrest & Kearns, 2001;

Foord & Ginsburg, 2004; Turok & Bailey, 2004). A second type of social capital is “brid-

ging capital”; the capital that is hidden in the weaker, cross-cutting social ties that exist

between heterogeneous individuals, such as “friends of friends” or neighbours (Kleinhans

et al., 2007). This form of social capital develops when migrants become part of a local

economy and establish relationships with people other than their relatives, especially in

their working lives (Forrest & Kearns, 2001). A third type is “linking capital”, which is

characterized by connections between individuals, established professional and adminis-

trative structures, and local communities (Foord & Ginsburg, 2004). This allows individ-

uals to become involved in a city’s decision-making mechanisms. In these ways, social

capital can facilitate the integration of immigrants into a recipient society relatively

quickly, and over time, enables them to become part of that society. However, the literature

emphasizes that social capital must not be seen only as a positive asset; it can also have

negative effects. Social capital can be positive when social networks are enabling, allowing

immigrants to access (better) job opportunities, education and so forth. Social capital can

be negative, however, when it is restraining individuals and when they are repressed by

cultural norms and values because of the social control (Portes & Sensenbrenner, 1993;

Portes & Landolt, 1996; Wall et al., 1998).

Informal social relations, social networks and supportive family relations can all play an

important role in developing social capital. Pichler and Wallace (2007) argue that self-help

and family help can compensate for the absence of welfare provisions. In the case of immi-

grant communities, meanwhile, social relationships can function as a compensation mech-

anism for processes of social integration. Pichler and Wallace argue that social support

mechanisms offer a concrete indication of the strength of informal social capital. By

this, they mean the extent to which people give or provide different kinds of services

within informal networks (Pichler & Wallace, 2007).

Very few comprehensive studies explore diversity from the perspective of economic

competitiveness. Moreover, the existing literature tends to assess the consequences of

immigration from a particular point of view, namely either that of the immigrant (how

difficult it is to integrate) or of the host country (the challenges posed by the issue and

the multi-levelled policy responses that are needed). By contrast, we approach diversity

from a different perspective: one that underlines the positive aspects of diversity for

greater social integration and urban economic competitiveness.

3. Research Methodology and Hypotheses

Bearing these theoretical discussions in mind, and with a view to the multicultural

realities of Izmir and Antwerp, we developed three hypotheses in this paper: (1) immi-

grant entrepreneurship is a form of inclusion, as it increases interdependence and partici-

pation; (2) immigrants’ skills and talents not only increase their chances of integrating
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successfully, but also contribute to a city’s economic performance; (3) informal support

mechanisms remain critically important not only for social integration, but also for the

economic success of migrants and their localities. For the first hypothesis assumption,

Antwerp is used as a case study, and the second one is tackled in Izmir. The third

assumption connected Izmir and Antwerp and checked in both cases. For the first two

assumptions, there was not a representative sample due to the different nature of the

available data.

The first hypothesis touches two aspects of immigrant entrepreneurship. First, entrepre-

neurship changes the characteristics of and increases the level of interaction between

immigrants and existing residents. Second, the level of immigrant participation in

society increases with entrepreneurship, as immigrants move to new business areas that

are unconnected with ethnic origin. In other words, immigrants use their networks and

skills to advance their entrepreneurship.

In order to ascertain the validity of these two claims, we undertook qualitative research

involving Turkish immigrants in Antwerp. We conducted a three-stage field survey

between December 2006 and February 2007. During the first stage, we created a database

by scanning the website of Antwerp’s Kruispuntbank van Ondernemingen (Database of

Entrepreneurs, or KBO) to identify Turkish-owned businesses. The KBO not only dis-

plays a Turkish business’s year of establishment, type and location, but also its history.

Thus, we could track whether the business owner had previously owned a business,

and whether the nature of the business had changed over time. Unfortunately, the database

allowed us to search on the basis of only names and postcodes. To ensure that we had

covered a substantial number of entrepreneurs, we hired a native Turkish-speaking

student to scan the Antwerp Business Guide (Yellow Pages) to find Turkish businesses

that could not be identified via the KBO database. As a result, our database consisted

of 319 Turkish businesses, and we knew the business history in central Antwerp districts

for 228 of these. During the second stage of the fieldwork, we selected businesses from the

database according to their Turkish origins, and conducted a total of 50 telephone inter-

views2 in Turkish (conducted by the native Turkish speaking student). During the final

stage of the research, we conducted 15 face-to-face narrative interviews (in Turkish)

with entrepreneurs whose businesses we had identified as innovative (as they developed

original ideas which are copied rapidly by the other Turkish entrepreneurs) at the city

level, in terms of their business strategies and type of new speacialization areas within

service. Turkish entrepreneurs, having a couple of decades of experience, noticed that

staying in the same neighbourhood and serving the same clientele would not lead to a

long-term benefit (Tasan-Kok & Vranken, 2008). They adopted new business strategies

to reach native population and located their business out of Turkish business and residen-

tial concentration areas. They have also followed new trends in sectoral choice and in the

services where innovativeness is more important. We asked the entrepreneurs the motiv-

ations for the innovations, for the selection of the location, services and products; as well

as their experiences during the process of the development of their businesses.

As we will explain in the sections below, this field survey allowed us to show that the

spatial dispersal of Turkish businesses into non-immigrant neighbourhoods has indeed

led to increasing interaction between Turkish immigrants and native Belgians. Second,

based on the field survey, we could show that Turkish businesses are not only selling

ethnic products to fellow citizens, but have also become innovative and competitive in

the wider market.
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Our second hypothesis has two components: first, we argue that the development of new

types of activities is dependent not only upon the existence of skilled labour, but also on

access to a mature manufacturing sector that allows for an increased export capacity and

new employment opportunities—areas in which immigrant labour play important roles.

Second, we claim that immigrants can make a positive contribution to the cohesion of a

city as a whole, on the grounds that they have a high degree of connectedness at

various levels (individual, family and neighbourhood), which is thought to be a key

factor in stimulating economic competitiveness (Fainstein, 2005).

In order to ascertain the validity of these two arguments, we undertook a quantitative

field survey in Izmir. This survey covered 496 Izmir households, and aimed to identify

differences between people from Izmir and immigrants from other parts of Turkey and

abroad. The survey focused on factors such as education and occupation, as well as

social relations. In order to define the sample, we first analysed the socio-economic geogra-

phy of Izmir, taking neighbourhoods as our units of analysis. The findings of this analysis

revealed differences among people from different neighbourhoods in terms of education,

occupation and unemployment levels, all of which were important for identifying the

main characteristics of the neighbourhoods. These neighbourhoods were then categorized

into eight different types, based on the three factors mentioned earlier, and one neighbour-

hood was selected from each category. Second, prior to conducting the questionnaire, each

of these neighbourhoods was visited and in-depth pilot interviews were conducted with

neighbourhood heads (muhtar) and locals in order to establish whether our categorization

had been appropriate. Third, we produced a questionnaire that focused on changes to

respondents’ income levels and quality of life (both Izmir-born residents and immigrants),

patterns of interaction, survival strategies, responses to changing conditions and so forth. In

total, 496 questionnaires were distributed between June and July 2007.3

For the third hypothesis, we focused on the different types of informal support mechan-

isms that are developed via informal social relations. This argument connects Izmir and

Antwerp with respect to the characteristics that their immigrants hold in common: infor-

mal social relations and social capital. As far as Izmir is concerned, the evidence suggests

dependency on traditional, family-based support mechanisms. In Izmir, one of the key

points to emerge from the interviews was related to the social capital and levels of

social connectedness achieved by different social groups and migrants arriving from

other regions and from abroad. In the case of Antwerp, meanwhile, we explored the

financial support mechanisms and choices available to small entrepreneurs.

4. Immigrants in Antwerp and Izmir: Different Forms and Conditions

of Integration into the Local Economy

The ways in which immigrants become integrated into socio-spatial structures vary

considerably, depending on factors such as background, level of education and skills,

an immigrant’s social relations, motivation and the opportunities that a particular city

might offer. The complexity of this situation demands that we need to examine immi-

grants’ characteristics and assets, as well as what they can offer to their new socio-

economic environments.

An analysis of migrants’ characteristics thus constitutes one important dimension of

this group’s contribution to competitiveness-seeking cities in an era of globalization.

The literature highlights several points as far as the impact of economic growth on
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labour markets is concerned. First, integration into the global economy may depend on

having different competitive assets, each creating demand for different types of labour.

Second, the skills and occupational composition of the new labour market defines which

groups will have access to new job opportunities. Third, the existence of unemployed

people, a potential force in the labour market and different ways to recruit these people

into new activities are important factors for economic growth (Turok, 2005). A review of

the literature suggests that migrants with different levels of education and talents will be

affected in different ways by these new conditions, and in turn, they may contribute in

different ways to the local economy.

Antwerp is the second largest port in Europe, as well as being the most multicultural and

vibrant Flemish city (certainly as far as ethnic, social, cultural, economic and spatial diver-

sity is concerned). Owing to its port, trade and industry have always been the driving

forces of Antwerp’s economy. Historically, trade and port activities have significantly

shaped the city’s multicultural nature. Antwerp has always been a magnet for immigrants

of all kinds, although the nature of migration has changed in line with economic, social and

political changes at the national level. The city attracted merchants from many countries

from the fifteenth century onwards, until the port of Rotterdam eclipsed Antwerp’s activi-

ties in mid-sixteenth century. From the mid-nineteenth century onwards, the city regained

its former economic status. Aided by French influence, the city developed its infrastruc-

ture, including new docks, which boosted the city’s multicultural character. As far as

diversity is concerned, however, the wave of immigration that the city has been experien-

cing since late 1960s has had the greatest impact. Since this time, there has been an influx

of unskilled Turkish and Moroccan labour into the city. The most important characteristic

of Antwerp, however, that gives the city its particular multicultural identity is that it

attracts not only labour migrants, but also people of various ethnic, religious and cultural

backgrounds. Turkish immigrants, who constitute the third largest immigrant community

in the city, tend to come from less wealthy backgrounds, and have migrated to improve

their economic conditions. The city hosts over 4000 Turkish residents, making up

0.88% of the total population and 7.5% of the total immigrant population in year 2004.

At present, 17 different nationalities live in the city. Antwerp’s immigrant community is

very diverse, both in terms of individuals’ motivations for immigration (whether they are

unskilled workers, refugees, and so forth) and in terms of immigrants’ religious and

cultural backgrounds (the city is host to Orthodox Jews; Muslims from North Africa,

the Balkan countries, Turkey and the Middle East; Hindus from India; and Christians

from former colonies in Africa and from Eastern Europe, among others) (see Table 1).

As far as employment is concerned, immigrants are mainly employed at the low-end of

the city’s job market. In 2002, 8.2% of wage-earners in the service sector were immigrants,

while 11.2 % of self-employed workers were of foreign origin (see Table 2). Moreover, in

the same year, almost 30% of unemployed individuals in Antwerp were of foreign origin.

It is generally thought that the existence of favourable social welfare provisions deters

young immigrants from working, as unemployment benefits are rather high (a net

payment of E1000 per month). The Belgian Government is working to change the benefits

system, however, so as to focus on providing short-term support.

In 1989, immigrants made up 11% of the population of Antwerp; in 1999, this figure had

reached 13%, and in 2008, 14% (Statistisch Jaarboek Antwerpen-Statistics of Yearbook of

Antwerp). The increase of the immigrant population reflects the higher fertility rates

among the immigrants and ongoing migration to the city. These figures do not accurately
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reflect the presence of “ethnic minorities”, however, for three reasons. First, a significant

number of foreigners have used a recent and liberal naturalization procedure to become

Belgian; second, Antwerp has a very large population of “undocumented people” and

third, the presence of second- and third-generation migrants.

Turkish migration started in 1963, when Belgium began to look for new sources of

recruitment for low-skilled and cheap labour. There was a particular need for labourers

to work in the coal mines, after the Italians, with whom mining work in Belgium had

been popular, began to lose interest due to their upwards social mobility (Kesteloot

et al., 1997). As a result, the first wave of immigrants flowed mainly to the mining areas

in Wallonia, while the second wave settled in Ghent (textile industry), Brussels and

Antwerp (construction and services) (Kesteloot et al., 1997). Turkish immigrants, who

were mainly from rural regions (specifically from villages surrounding a small middle-

Anatolian town, Emirdağ), arrived in Antwerp in a form of chain migration. Family net-

works are thus very important to these immigrant workers, as are associations of all

sorts: cafés, shops and mosques. As a result, the Turkish community is relatively inward-

looking, and deliberately self-contained. Turkish immigrants tend to concentrate in

particular neighbourhoods, mainly in the south-western and north-eastern parts of the

city. As far as employment is concerned, problems with participating in the formal job

market mean that most try to become self-employed, although not everyone is successful

in this respect.

Table 1. Antwerp’s population by origin (2004)

Nationality Population Share in total (%)

Total 454,933 100
Belgian 402,246 88.4
EU 18,387 4.0
Rest of Europe 4681 1.0
Moroccan 11,791 2.6
Turkish 4182 0.9
Rest of the world 11,786 2.6
Asylum seekers 1860 0.4
Total immigrantsa 52,687 11.6
Total non-EU immigrants 34,300 7.5

aPeople who originally come from another country (either born there or born from parents who were born there).

Source: Staat van de Stad, Databank Sociale Planning, 2004 (State of the City, Databank of the Social Planning

Department of City of Antwerp, 2004).

Table 2. The employment situation of immigrants in Antwerp (2004)

Total in
Antwerp

Share of immigrants in
total (%)

Share of non-EU
immigrants (%)

Total
(%)

Wage-earners 138,920 8.2 4.6 75
Self-employed 22,995 11.5 4.1 12
Unemployed 30,435 29.7 25.5 12.6

Source: Staat van de Stad, Databank Sociale Planning, 2004 (State of the City, Databank of the Social Planning

Department of City of Antwerp, 2004).
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Like Antwerp, Izmir is a vibrant port city, and one of the oldest cities in the Mediterra-

nean Basin. From the seventeenth century onwards, Izmir earned its fame as one of the

world’s most important port cities. The city’s population, which is composed of people

of various origins (especially Greek, French, Italian, Dutch, Armenian, Sephardic and

Jewish), transformed the city into a cosmopolitan trade portal during the second half of

the nineteenth century. The internationally sanctioned exchange of population between

Turkey and the Balkan states during 1912–1913 Balkan Wars, and the 1923 Treaty of

Lausanne, which defined the exchange of nearly 2 million Greeks,4 some of which were

from Izmir, for approximately 500,000 Muslims, who were forced to leave their homes

in the Balkans, had a negative effect on the city’s multicultural character after the First

World War (Hirschon, 2003). In the 1950s, however, migration from different parts of

Anatolia created a new kind of diversity, one that was not based on ethnic origin, religion

or language, but on lifestyle, habit and cultural practices.

In the 1950s and 1960s, the city attracted immigrants from less-developed parts of

Turkey. During the 1970s and 1980s, as well as the ongoing migration from poorer

Turkish regions, the city received considerable numbers of people from the Balkan

countries (including Bulgaria, former Yugoslavia and Macedonia), as well as returning

migrants from Germany, some of whom had relatively high skill levels. In recent

decades, it has become increasingly evident that the city is attracting many migrants

from more advanced regions, and that these workers are better educated and more

highly skilled. Migration therefore supplies the needs of new sectors that are seeking

highly-qualified workers, as well as unskilled labour for employment in those traditional

industries for which Izmir retains a comparative advantage; that is, agricultural product-

based industries, textiles and other mature production sectors.

These immigrants, who have come to the city from all over Turkey and from abroad,

have different backgrounds, living and working habits, social relations and differing

future aspirations. According to the field survey results, of the 496 households surveyed,

184 reported that they had been born in Izmir (37.1%), while 14.5% had migrated from

nearby provinces and from the Aegean region. These two percentages indicate that half

of the households in the sample consist of people with the same cultural background,

which agrees with the figures produced by State Institute of Statistics (DIE). Those

from the remaining population have migrated from different Turkish regions or from

abroad. Our survey found that workers from abroad constituted 7.5% of our sample. As

Table 3 shows, the largest group of migrants are those from Inner Anatolia and the

southern and northern coastal regions of Turkey, which can be grouped together as

middle-income regions (see Figure 1 for the regions in Turkey).5

The second largest group originates from the least-developed regions, which are to be

found in the eastern and southern parts of Turkey. The city’s share of immigrants from the

high-income regions located around the Marmara Sea is also significant, amounting to

almost 7% of the total population.

5. The Contribution of Immigrants to Social Integration and Economic

Performance

Immigrants can make a positive contribution to a metropolitan city’s competitiveness

in a number of different ways. For the Antwerp case study, we analysed how ethnic

entrepreneurship on the part of immigrants can make a positive contribution. In Izmir,
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meanwhile, we focused on how social connectedness and labour characteristics can

provide a means of social integration. Third, we focused on a factor common to both

cities, which helps immigrants to integrate socially and achieve economic success: the

presence of informal support mechanisms and networks.

5.1. Immigrant Entrepreneurship as a Means of Social Integration in Antwerp

Immigrant entrepreneurs make a positive contribution to Antwerp’s social cohesion, in the

sense that they create more interaction among diverse groups. As they become more

specialized in businesses that are unrelated to their ethnic origins, immigrant entrepreneurs

contribute to local economic development.

Figure 1. Regions (NUTS I level) in Turkey
Note: The figures on the maps denote the following regions. TR1 Istanbul, TR2 Western Marmara,
TR3 Aegean, TR4 Eastern Marmara, TR5 Western Anatolia, TR6 Mediterranean, TR7 Middle
Anatolia, TR8 Western Black Sea, TR9 Eastern Black Sea, TRA Northeast Anatolia, TRB Mid-
Eastern Anatolia, TRC Southeast Anatolia.

Table 3. Household regions (NUTS I level) of origin, field survey

sample (Izmir)

%

Izmir-born 37.1
Migrants from surrounding regionsa 14.5
Migrants from high-income regionsb 6.9
Migrants from medium-income regionsc 21.1
Migrants from least-developed regionsd 12.9
Migrants from abroad 7.5
Total 100.0

aTR3 Aegean.
bTR1 Istanbul, TR2 Western Marmara, TR4 Eastern Marmara, TR5 Western

Anatolia.
cTR6 Mediterranean, TR7 Middle Anatolia, TR8 Western Black Sea, TR9 Eastern

Black Sea.
dTRA Northeast Anatolia, TRB mid-Eastern Anatolia, TRC Southeast Anatolia.

Source: Interviews, field survey, June–July 2007.

Diversity Matters 531

D
o
w
n
l
o
a
d
e
d
 
B
y
:
 
[
T
U
 
U
n
i
v
e
r
s
i
t
y
 
o
f
 
T
e
c
h
n
o
l
o
g
y
 
D
e
l
f
t
]
 
A
t
:
 
1
1
:
4
6
 
2
1
 
M
a
r
c
h
 
2
0
1
0



According to the KBO (Kruispuntbank voor Ondernemingen-Crossroads Bank for

Entrepreneurs) database of 2007, there are approximately 350 Turkish entrepreneurs in

the City of Antwerp. It is difficult to know the exact number, however, as such data are

not classified according to ethnic or religious identity. While it is easy to identify the

neighbourhoods in which Turkish immigrants tend to cluster, due to the availability of

residential data, such information is thus rather limited as far as businesses are concerned.

Using the KBO database, however, we identified recent patterns in Turkish business

locations. Over time, there has been a clear shift among Turkish businesses away from

Turkish-dominated neighbourhoods, and a number of Antwerp neighbourhoods have prof-

ited from the establishment of immigrant businesses. In the central shopping streets such

as Driekoningenstraat, Statielei and Brederodestraat, where Turkish and Moroccan

businesses are mainly concentrated, one encounters a very colourful, dynamic neighbour-

hood atmosphere. Our face-to-face narrative interviews revealed that there has been high

mobility in those streets in terms of businesses changing, shops closing and other forms of

failure such as banckruptcy. Despite this, such streets are very popular among native

Belgian residents.

Although our data from the business registers only date back to the early 1980s, we

know that at the end of the 1960s and the 1970s, some Turkish businesses did exist in

the city, although not in high numbers. The first generation of businesses consisted of

small-scale enterprises that only served the immediate community’s needs (language

limitations prevented the first wave of immigrants from shopping elsewhere). These

businesses were scattered along the earlier-mentioned streets and neighbourhoods, until

the Turkish community became stronger and more involved in the city’s economy.

The locational choices and behaviour of Turkish entrepreneurs have changed over

time. In the course of our research, we discovered that those immigrants who are better inte-

grated are also more sensitive to market demand. Drawing on a couple of decades of experi-

ence, these entrepreneurs realized that staying in the same neighbourhoods and serving the

same clientele would not offer benefits in the long term. While our data do not allow us to

identify how the establishment of businesses has changed over time, we do know that over

the years, the share of Turkish businesses in each neighbourhood has changed.

Moreover, we discovered that immigrant businesses began to move out of those neigh-

bourhoods in which Turkish immigrants are concentrated. Our findings suggest that while

Turkish businesses still have a strong presence in Turkish neighbourhoods, there has also

been a decentralization to other areas. Even though one can identify a few clusters in

the centre of the city (especially in the south and south-west), the businesses are clearly

dispersed throughout the city, even in neighbourhoods such as Deurne and Wilrijk,

which are generally dominated by middle- and upper-middle-class Belgians. Interviews

conducted with the first-generation Turkish immigrants confirmed that the first businesses

did indeed cluster in those areas in which Turks first settled (mainly in the south of the city

along the Brederodestraat, and scattered through Berchem and Borgerhout).

Although traditional locational patterns remain dominant, 11% of the entrepreneurs

whom we interviewed indicated that they had chosen their location because they had

noticed that a particular service was missing in an area, and hoped that they could be suc-

cessful by providing it. A quarter of interviewees had already realized that it was necessary

to be close to a core business area, such as the city centre or one of the main shopping

streets. During the interviews, we discovered that some respondents are deliberately

seeking particular locations in order to become more successful. One such interviewee
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pointed out that he had selected Deurne as the location for his shoe shop, on the grounds

that all of the other shoe shops in the area were selling expensive designer brands. By

opening a store offering more reasonable prices, he expected to become popular in the

neighbourhood, and he has now been running his business for over four years. Another

interviewee, whose previous kebab shop had failed due to fierce competition, responded

by moving to a more “Belgian” area where he faces much less competition.

Slowly but surely, all of these patterns of behaviour increase levels of interaction between

diverse groups in neighbourhoods that had previously lacked any traditional Turkish

businesses. Based on the KBO database, we were able to identify two main categories of

business: services and retail. Traditionally, Turkish entrepreneurs have established small-

scale retail activities, such as small-scale food and non-food stores, convenience stores,

wholesalers and so forth. The term “services”, meanwhile, covers a wide variety of

businesses, such as organizational and cleaning services, construction and other small-

scale business services. Although small retail activities still constitute the largest share of

business, in recent years, there has been increasing interest in service provision (see Figure 2).

Within the retail category, traditional sectors such as wholesaling (14%), daily food

retail or convenience stores (8%), construction and related sectors (up to 7%), textiles, res-

taurants and bakeries (each 5–6%) remain dominant. In the database, however, we

encountered a number of new services and products that require more sophisticated

skills, such as accountancy, security system services, computer and electronic services,

do-it-yourself chains, insurance and consultancy services, organizational and entertain-

ment-related services and camping products. Although these remain scarce, their existence

points to a new trend in sector and product choice among ethnic entrepreneurs. Moreover,

during interviews with these “special” businesses, we were able to understand more about

their owners’ motives and approaches.

In addition to the sectoral typology, we classified businesses in terms of their clientele.

We identified four main categories:

(1) Businesses related to ethnic origin and serving the ethnic community. These

businesses provide ethnic products and services to religious and ethnic groups.

Examples include community services, teahouses, Turkish associations and so forth.

Figure 2. Share of retail and services in total KBO-registered businesses by year in Antwerp
Source: Data gathered from Kruispuntbank van Ondernemingen (Database of Entrepreneurs, or KBO).
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(2) Businesses related to ethnic origin but serving a wider public. These businesses sell

ethnic products and services in combination with non-ethnic products and services.

Examples include Turkish restaurants, Turkish food retail shops, Turkish non-food

retail shops, bakeries and so forth.

(3) Businesses not related to ethnic origin. These businesses do not sell ethnic products

and services, and do not specifically aim at a Turkish clientele. Examples include con-

tractors, hardware/building suppliers, tailors and hairdressers.

(4) Businesses not related to ethnic origin but which capitalize on ethnic origin, including

skills and networks. Examples would include Italian restaurants, cleaning companies

and so forth.

The proportion of Antwerp businesses in each of these categories is shown in Figure 3

(the figures are drawn from the KBO database).

According to these figures, Turkish businesses in Antwerp are predominantly either

unrelated to ethnic origin (46%), or related to ethnic origin but serving a wider clientele

(44%). This is an interesting outcome, suggesting a shift towards success and competition

in the market via the selection of non-ethnic businesses and services. Such a shift would

clearly increase levels of interaction between diverse groups.

5.2. Different Immigrant Education and Skills Levels and their Role in the Labour

Market of a Growing Economy

Immigrants with differing education and skill levels contribute to a city’s competitiveness

in two ways. First, the development of new industries that draw upon skilled labour and

second, the expansion of traditional activities and mature manufacturing sectors enable

a city to increase its export capacity and provide new employment opportunities. It is

increasingly evident that due to the pressures of globalization, changing economic con-

ditions are forcing cities to define new ways to become competitive—such as strategies

grounded in labour market characteristics.

Immigrants arriving in Izmir from the various regions have different levels of education

and employment prospects. The literature puts strong emphasis on the importance of

knowledge, skills and innovative capacity—in other words, human capital—for the devel-

opment of cities and regions, and there is almost consensus on the adaptability of a

Figure 3. Businesses and ethnic origins, Antwerp
Source: Fieldwork.
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highly skilled workforce to the conditions imposed by globalization (Pinelli et. al., 1995;

Kresl, 1995; Lever & Turok, 1999). Our study of Izmir provides more evidence to support

these hypotheses. There are more households with university-level education that are

employed as administrative and technical managers or in technical and personnel-

related fields, and who have improved their relative incomes and standard of living,

than those new migrant groups with limited education who have experienced income

deprivation. In fact, the statistical analysis indicates a significant difference in the direction

of change of income among households with different levels of education and occupation

(Eraydin, 2008a).

The field survey findings indicate significant differences between the education levels of

migrants from different parts of Turkey and Izmir (see Table 4). While the proportion of

highly-educated immigrants is lower in the case of the least-developed regions, interest-

ingly, the shares of immigrant among the groups from other regions are relatively

higher. This would suggest that Izmir is attracting highly-educated people, as well as

unskilled workers, which may be helping to make the city increasingly competitive. In

fact, this is a new phenomenon in Turkey, suggesting that migrants can be a new source

of high economic performance for major metropolitan areas.

Differences in levels of education are reflected in the types of employment taken by

different migrant groups. The proportion of employees in white- and blue-collar jobs

differs significantly per immigrant group. As Table 4 clearly indicates, immigrants from

high-income regions and from abroad tend to take white-collar jobs, whereas immigrants

from medium- to low-income regions tend to be employed in blue-collar jobs.

Table 4. Share of active population with high levels of education and distribution of popu-

lation by job type (Izmir)

Share of active population
with university education

(%)

Share employed in
white-collar jobsa

(%)
Share employed in
blue-collar jobs (%)

Izmir-born 16.4 57.6 42.4
Migrants from Izmir and

the surrounding
regionsb

15.0 40.6 59.4

Migrants from high-
income regionsc

28.6 67.6 32.4

Migrants from medium-
income regionsd

19.8 38.0 62.0

Migrants from least-
developed regionse

12.7 27.5 72.5

Migrants from abroad 20.0 76.7 23.3

aThe term white-collar worker refers to a salaried professional or an educated worker who performs semi-

professional office, administrative and sales coordination tasks, as opposed to a blue-collar worker, whose job

requires manual labor. “White-collar work” is an informal term, defined in contrast to “blue-collar work”.
bTR3 Aegean.
cTR1 Istanbul, TR2 Western Marmara, TR4 Eastern Marmara, TR5 Western Anatolia.
dTR6 Mediterranean, TR7 Middle Anatolia, TR8 Western Black Sea, TR9 Eastern Black Sea.
eTRA Northeast Anatolia, TRB Mid-Eastern Anatolia, TRC Southeast Anatolia.

Source: Interviews, field survey, June–July 2007.
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As Table 4 emphasizes, there is a considerable difference in education levels between

migrants and Turks born in Izmir. Although, as suggested earlier, the theoretical literature

on competitiveness emphasizes the importance of human capital for integrating into a

global economy; competitiveness via human capital is only one type of integration.

As Eraydin (2008b) suggests, there are a number of ways to integrate into the global

economy, one of which is integration aided by the use of cheap labour in mature

production sectors. Having such a diverse population allows Izmir to adapt flexibly to

conditions in the volatile global market. Its migrants, meanwhile, create their own

social support mechanisms and social networks, and benefit from social capital, enabling

them to integrate into the metropolitan economy and survive in the face of change. In the

Izmir case, having a relatively cheap labour pool, consisting mainly of immigrants from

less-developed regions of Turkey, is an important asset.

Izmir’s ability to attract both skilled and unskilled migrants from several countries, as

well as from different parts of Turkey, gives the city an advantage when it comes to coping

with changing economic conditions. A supply of qualified labour, in the form of scientific

and technical personnel from other Turkish regions, makes the city attractive to new enter-

prises. The number of people working in the “scientific and technical personnel” category,

for example, rose from 77,300 in 1990 to 116,700 in 2000 (4.2% annual increase). On the

other hand, the migration of less-skilled workers caused wage levels for unskilled jobs to

remain relatively low, enabling a number of firms in mature production sectors to sustain a

comparative advantage.

The city’s competitiveness, which has been bolstered by the labour market conditions

described earlier, allowed for a sustained increase in exports. This, in turn, drew upon

the city’s existing manufacturing capacity, which was mainly based in labour-intensive

mature production sectors. Traditional production sectors obviously tend to offer low-

wage jobs, which would imply the importance of survival strategies for people employed

in such industries, and the key role played by social support mechanisms and social capital

in enabling them to adapt to new conditions. In recent years, however, Izmir has increas-

ingly been exporting higher-value products, aided by increasing innovation particularly in

manufacturing industries. Between 1989 and 2001, for instance, the value of exports from

Izmir’s manufacturing sector tripled.6

5.3. Informal Support Mechanisms: Survival and Relationships in Host Societies

As suggested earlier, the literature emphasizes the importance of social capital and pat-

terns of social interaction for urban and regional competitiveness. Social capital is particu-

larly vital for immigrants, as a means of both surviving in and integrating into a recipient

society.

Our findings show that in both cities, people’s families play a key role in their capacity

to initiate new business, which is very important in the economic performance of the cities.

The findings demonstrate that although there may be differences in income and social

status among groups, family remains the most important factor enabling people to adapt

to new conditions, or at the very least, to survive. Immigrant households do not depend

upon formal institutions, which are too weak to sustain them. Moreover, they lack

confidence in existing social institutions.

In the case of Antwerp, where Turkish immigrants have developed networks, a sense

of identity, and retain a strong degree of social control, there is clear evidence of the
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importance of kinship relations in business. We can thus say that bonding and bridging

capital are dominant in this respect. Even though advanced financial support mechan-

isms are available to small entrepreneurs, Turkish immigrants appear to prefer family

support to other financial instruments (such as bank credit, loans and entrepreneurship

funds). Most of the informants, who received the family support, indicated that it was

much easier and less complex to ask a family member than applying for the bank

credits due to the complexity of the procedure (especially due to the language

barrier). Although linking capital is not as dominant as the bonding or bridging

capital, with the Flemish-speaking second generation, linking capital is expected to

increase in the future.

Recourse to external financing remains rare among Turkish entrepreneurs. During

the in-depth interviews, 72% of interviewees indicated that they had not used external

financing to establish their businesses. Of those who had received financial support,

61% had been assisted by family and friends. This highlights the importance of

bonding capital for Turkish immigrants. Moreover, during our interviews, we frequently

heard comments such as, “I owe everything to my family’s support”, “my business

partner and I got all the help we needed from our friends”, “thanks to good friends,

money was not an issue” and “friends of mine suggested that I start this business, as

they noticed a need for it”. Social networking is still one of the Turkish business com-

munity’s strongest assets, although a number of entrepreneurs are proud of their growing

independence.

The involvement of family and friends in the decision-making and financing of a

business is an important indicator of the role of networks. Our interviews indicate that

50% of entrepreneurs took crucial business decisions—relating to a product, location or

strategy, for example—aided by friends and family (regardless of whether the amount

of help was great or small). One of the interviewees pointed out that “people do not go

to the bank to borrow money because they do not know how to organize it, mainly

because they do not speak the language. So the easiest way is to turn to your own

network to raise funds”. Younger generations make greater use of bank credit than

older ones, however.

In a similar way, the results of the Izmir study demonstrate that social capital is

grounded in connectedness and interactions with one’s family members, the phenomenon

that is termed “bonding capital” in the literature (Table 5). More than 70% of Izmir-born

and other immigrant groups declared that different kinds of relationships with family

members had been an important factor in their ability to adapt to changing economic

conditions. Around 20% indicated that bridging capital (interactions with neighbours

and friends) had been important, with little differentiation for immigrants with different

characteristics. Less than 10% of the immigrants surveyed suggested that “linking”

social capital had played an important role in their adaptation and improvement of

living conditions. One significant finding is that the importance of interactions with

fellow citizens has decreased. This was particularly critical for immigrants arriving

during the early waves of migration, in the 1960s and 1970s. Nineteen have the lowest

frequency of contacts. It shows the decreasing importance of having the same cultural

background.

What are the main factors motivating these social relations? Our findings show that

motivation differs across diverse migrant groups. Most existing relations are seen as

being for socialization purposes and for participating in social activities. Relatives,
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friends and neighbours do provide social and financial support whenever needed, however.

It is interesting to note that approximately one-third of relationships are constructed upon

expectations of support. This indicates that for each immigrant group, social relations still

offer not only a means of survival, but also adaptation in the face of unexpected changes.

Financial support obviously plays a more important role for immigrants from the least-

developed regions.

The findings summarized earlier indicate that bonding capital plays a critical role for

immigrants and their adaptation to the new economic conditions and to initiate new enter-

prises. For almost every group, levels of trust and reciprocity are higher for family-based

relationships—even more so than bridging and linking capital. However, the findings indi-

cate a tendency to develop bridging capital by participating in social activities, suggesting

that relationships with friends and neighbours are an important means of socialization. In

terms of linking capital, the findings indicate that immigrants are less likely to interact with

formal institutions than with informal ones.

6. Conclusion

The findings of our two case studies reveal that different kinds of diversity play an impor-

tant role in urban economic performance. In this respect, entrepreneurs, skilled migrants

and unskilled labour have important roles to play. Immigrants contribute to the growth

of different forms of production and services, not only as a result of their talents and

skills, but also as a result of their social connections. Social capital enables immigrants

to survive in a recipient country, and integrate into an economy without excessive reliance

on formal institutions.

Immigrants depend on social capital to facilitate their integration into local labour

markets, and to become active agents in a local economy. Attempting to adapt to changing

conditions in the volatile global economy, they can fill the gaps in an economy and engage

in low-wage jobs (as is the case in Izmir), or they can also become entrepreneurs.

Immigrants draw upon their strong connections with families and friends to adapt to

Table 5. The role played by relatives, friends and neighbours, for immigrants from differ-

ent regions (Izmir)

Financial
support

Social
support

Social
interaction Other

Izmir-born 10.3 17.5 67.9 4.3
Migrants from Izmir and surrounding regionsa 13.5 10.0 71.5 5.0
Migrants from high-income regionsb 11.8 20.5 55.9 11.8
Migrants from medium-income regionsc 14.0 18.0 60.0 8.0
Migrants from least-developed regionsd 18.2 27.2 54.6 0.0
Migrants from abroad 10.0 26.7 63.3 0.0
Total (%) 13.2 17.5 64.5 4.8

aTR3 Aegean.
bTR1 Istanbul, TR2 Western Marmara, TR4 Eastern Marmara, TR5 Western Anatolia.
cTR6 Mediterranean, TR7 Middle Anatolia, TR8 Western Black Sea, TR9 Eastern Black Sea.
dTRA Northeast Anatolia, TRB mid-Eastern Anatolia, TRC Southeast Anatolia.

Source: Interviews, field survey, June–July 2007.
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changing conditions, which is the most important issue of the cities looking for in the

contemporary economic conditions.

While they contribute to the economic performance of the recipient urban economies,

they undoubtedly face significant problems, which also indicates the burden they have

to pay in this process. While some immigrants manage to scale the social capital

ladder, achieving higher levels of education and gaining access to better employment

opportunities, some disadvantaged groups, who do not adjust to their new social, cultural

and economic realities, fail to access any of the opportunities mentioned earlier. What

happens to such groups in both cities during the integration process?

If one focuses on these groups, one sees a very different picture from that of increasing

entrepreneurship, social integration and urban competitiveness: one of extremely high

unemployment, and increasing numbers of immigrants living below the poverty line. In

Belgium, it has been claimed that at least 58.9% of Turks and 55.6% of Moroccans are

living below the poverty line.7 This, of course, has a direct impact on the crime motives

of these groups. However, compared with those of the Turkish youngsters, who has

strong social control, networking and community behaviour, the crime rates among

young Moroccans is higher due to lose social ties. During our research in Antwerp, we

observed two interlinked and contradictory processes. First, unemployment is increasing

among immigrant groups (in 2008, for instance, 28% of the total number of unemployed

were of non-EU origin, according to Databank Sociale Planning), and poverty was par-

ticularly evident among women and disadvantaged groups. Second, it would appear that

the high level of unemployment is not simply a matter of lacking access to job opportu-

nities. Rather, especially for young male immigrants, it is a question of lacking interest

in work. Our interviewees claimed that the relatively generous social benefits provided

by the Flemish Government have the effect of undermining young people’s motivation

to find jobs. It is, however, quite difficult to gather information about people’s real

experiences of poverty, and further research on this issue is needed.

In Izmir, meanwhile, two issues have become particularly important for immigrants

over the last two decades: first, how immigrants’ incomes and living conditions have

changed; and second, the extent to which they have preserved connections with relatives

and formed new relationships with the rest of society.

According to our survey, some of the migrant groups have been able to improve their

incomes and living conditions. Others, however, report that their living conditions have

worsened. Our detailed analysis shows that with the exception of immigrants from

abroad, a smaller proportion of immigrants were able to better their living conditions

and incomes than compared with Izmir-born Turks. Among those immigrants who

were not successful in coping with changing economic conditions, of those workers

whose living conditions and incomes had worsened, 40% had migrated from less-

developed regions. Obviously, this is not simply a question of immigrants integrating

into the local economy, but a more general problem affecting the locality; a need

for more skills and education, combined with than cultural differences, lies at the

root of this.

Second, our findings relating to the importance of bonding capital provide clues as to

what creates the sense that households belong to, and are connected with, their immediate

social environments. The high density of family relationships indicates the important role

played by social relationships in sustaining households in a big city. Maintaining such a

limited sphere of social interaction brings the risk of deeply repressive social control
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mechanisms, however, and promises little scope for individual autonomy. A family-based

social support system can act as a mechanism for controlling the reactions of social groups,

and can make society more conservative. The development of such structures prompts a

number of important questions about the future of such societies. Indeed, the competitive-

ness literature should pay more attention to the issue of interaction among different groups,

since the very fact of such interaction is an argument in favour of diversity and multicul-

turalism.

In our view, in order to profit from multiculturalism’s positive aspects, local and

national governments should invest further in increasing capacity for social capital. In

doing so, governments should develop more integrated social, economic and spatial

policy initiatives that are specifically designed to serve diverse groups. Alongside preven-

tative policies that are intended to counter its disadvantages, these initiatives should

allow for the fact that such groups can contribute to society and the economy in different

ways. Celebrating diversity does not mean compounding the socio-spatial and economic

problems faced by immigrants. Rather, it means identifying new policies to facilitate

participation by immigrants with different cultural backgrounds in the economy, so as

to stimulate innovation and competition.

Notes

1. Within the framework of this paper, we define migrants as people who came to a country, or to another

region in the same country where they were not born in order to settle.

2. The telephone interview questions (originally asked in Turkish) are:

Name of the business:

Address:

Name of the owner:

Type of business/trade/service:

Nationality and birth place of the owner:

When did you establish this business?

Is this your first business?

Yes/no

If no

What was the previous business type?

If different from the current one:

Why changed the type of business?

Why changed the product?

Why did you chose this line of business?

What/who was influential in your selection of this line of business?

Why did you chose this very location?

Who/what influenced this decision?

If it is not the first business:

Was the location of your previous business in this neighbourhood as well?

If different location:

Why different location?

Did you get financial support while establishing your business?

If so what was the source of this support?

3. The 496 questionnaire forms were distributed across eight neighbourhoods (62 per neighbourhood). The

distribution of questionnaires was not based upon ratios, but on a hypothetical distribution. According to

category of each neighbourhood in a homogenous structure (p ¼ 0.2/q ¼ 0.8), 496 questionnaires

enabled us to achieve a 95% confidence level.

4. By special arrangement, Greeks living in Istanbul and Turks living in the Greek part of Thrace were

exempted from the compulsory exchanges.
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5. The income per capita of the regions in 2001 (TUIK-Turkish Statistical Institute data, 2009).

Code Region GDP per capita ($)

TR1 Istanbul 3063

TR2 Western Marmara 2399

TR3 Aegean 2545

TR4 Eastern Marmara 3268

TR5 Western Anatolia 2313

TR6 Mediterranean 2041

TR7 Inner Anatolia 1582

TR8 Western Black Sea 1707

TR9 Eastern Black Sea 1428

TRA Northeastern Anatolia 919

TRB Mid-Eastern Anatolia 1071

TRC Southeastern Anatolia 1186

6. From 1.7 billion US dollars to 4.9 billion US dollars.

7. In practice, the main measure of poverty used in the EU at present is the Eurostat definition: the percentage

of people with an income of 60% or less of the median income in the country in which they live (ref:

http://ec.europa.eu/regional_policy/sources/docoffic/official/reports/p122_en.htm#1).
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